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Editor's Desk

Dear Readers,
Welcome to Volume 11, No. 2, July  December, 
2018 issue of IMR Management Speak. This 
volume covers six quality research papers on 
emerging trends in diverse domains of business 
science and management such as 'Employees 
motivation in the educational sectors of Bahrain', 
'Acquisition of Jaguar Land Rover',  'Women 
Entrepreneurship,  'Dividend Policy on Investors` 
Investment Decisions', 'Corporate Social 
Responsibility', Organised and Unorganised Retail 
and Start-Up India etc.
Mary Benitta Jegan, Surjit Victor & Stephen 
Retnamony Chellakan conducted a case study to 
measure the Impact of monetary incentives on 
Employees motivation of Educational sectors in 
Bahrain and identified that majority of the 
employees impressed with the monetary benefits 
and which positively affects the employees work 
confidence and performance level. They also found 
that monetary benefits provided to the employees 
makes them to be more group co-hessive and co-
operative.
Namita & Arzoo Gupta have analysed both inbound 
and outbound deals and M&A's positive or adverse 
impact on a company. They have evaluated the 
effect of Earnings before Interest and Tax (EBIT) of 
Jaguar & Land Rover (JLR) on share prices of Tata 
Motors taking price movement of share of Tata 
Motors on NSE for year 2008 to 2018 and found that 
the EBIT of JLR is positively correlated with share 
price of Tata motors. 
Dr. Ritwik Sahai Bisariya & Dr. Javed Alam have 
c o n d u c t e d  t h e i r  r e s e a r c h  o n  Wo m e n  
Entrepreneurship through Micro Finances and 
attempted to analyze the role, operating system and 
performance of SHGs in promoting women's 
entreprenurship in manikpur block in  Chitrakoot 
District of Uttar Pradesh. They find out that women 
are ready to face the challenges associated with 
setting up of business. Maximum women have 
entered into business in thirties and most of them are 
married. Education, training and skill have played 
an important role in their being into business & role 
of government agencies in the growth of women 
entrepreneur is negligible. 
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Dr. Ugrasen talks about the impact of dividend 
policy on investors` investment decisions of public 
and private sector banks. He identified that 
dividend policy is incredibly necessary within the 
management of earnings of the company. Thus, 
choices concerning dividend policy have a 
substantial impact on financial status of the firm, its 
share prices and its future growth. He also 
identified that there is a positive relationship 
between dividend payout and share value of the 
companies.
Ajay Manjhi & Dr. Rakesh Kumar discusses about 
the relationship between CSR investment and 
profitability of Indian insurance companies. They 
analyzed and established the correlation between 
CSR investment and Profitability of Insurance 
companies and find out the positive relationship 
between CSR and profitability.
Swadesh Deepak & Dr. Meera Singh has conducted 
their research on organised and unorganised retail. 
In this study, they have compared consumer buying 
behaviour towards organised and unorganised 
retail formats. As well as explored the factors that 
affecting the preference towards organised and 
unorganised retail stores.
Pradeep Kumar talks about the start-up India's 
financing sources and its challenges. He has 
identified various challenges & difficulties of 
financing start-ups in India. He said that funding is 
major concern for start-up and small business. 
I would like to thank the authors for choosing our 
journal IMR-Management Speak as a venue for 
their work. I would also like to express my gratitude 
to the reviewers and the members of the editorial 
team for their help support with producing this 
issue.
It was really an achievement for the editorial team 
that most of the peer reviewers submitted their 
quality reviews for IMR-Management Speak. The 
thoughtful expert comments and critiques provided 
by them improved authors' research and the 
knowledge base of the contents in this issue.
respondents were selected. They have used exploratory 
(EFA) and confirmatory (CFA) factor analysis to 
examine the factor. 

With Season's Greetings,

Dr. Hari Lal Bhaskar,
Editor 
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Impact of monetary incentives on
Employees motivation: Educational
sectors in Bahrain, A case study 

Mary Benitta Jegan

Surjit Victor

Stephen Retnamony

Chellakan

is an assistant professor at 

AMA International University, 

Bahrain. The authors have 

published many papers in 

reputed journals. The area of 

a r e  h u m a n  r e s o u r c e  

management.

Abstract

Incentives are considered as a greater stimulus in 
achievements. It is a strong belief among the managerial 
people, is that a powerful incentive motivates the 
employees positively. The ultimate aim of the study is to 
examine the impact of incentives on the employees of 
educational sectors in Kingdom of Bahrain, 
particularly to investigate the importance and 
effectiveness of monetary benefits on employees in 
enhance their positive work attitude, and to find out 
which monetary benefits are yielding the employees a 
good amount of satisfaction and motivate the employees 
of educational sectors in Kingdom of Bahrain. The 
research is descriptive in nature and pre-structured 
Interview schedule have used in gather relevant 
information from the selected 120 respondents.  The 
study expresses that majority of the employees inclusive 
of academic and non academic motivated with salary 
and the increment with the salary rather than any other 
allowances. The study results exhibits that majority of 
the employees impressed with the monetary benefits and 
it's positively affects the employees work confidence and 
performance level. A special finding from the study is 
with equal concentration to different type of employees, 
it's found that monetary benefits provided to the 
employees makes them to be more group co-hessive and 
co-operative. Even though there are many researches 
based on the employee's motivation, only few researches 
focusing the financial incentive related motivation to the 
employees. Hence the researcher believes that the result 
arrived from the study will create a good feedback. 
Keywords: Employee motivation, financial incentives, 
Factors affecting motivation, Educational sectors.

INTRODUCTION
The ongoing massive change from oil to knowledge 
based economy Bahrain puts plenty of efforts in 
enhancing the educational system. And it can be 
visualized in the Bahrain's vision 2030 by giving a good 
importance in the area of education and training in the 
process of converting the Bahrainis workforce into 
regional centre for human capital. The kingdom 
working hard to raise their standards in schools, 
vocational institutions and universities through 
different working plans. Especially the Ministry of 
Education (MOE) has implemented many programme 
and schemes in enhancing the quality of educational 
system in Kingdom of Bahrain. It's the notable factor 
that Kingdom of Bahrain possess the old public 
Education system in Gulf and according to the 
UNESCO report it's proved that among the Arab world, 
Bahrain is the leading literacy rate holder. And there is 
no excuse of leaving the Bahraini Legal System in 
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supporting the education of the Country. Bahrain have 
amended different enactments in controlling and 
regulating the educational system of the country, 
specially it's a compulsion that from the age of 6 to 15 if 
the parents are not letting their children to school it can 
be treated as criminal offense as well. With this strict 
observance by the government the employees in the 
educational field receiving all sorts of benefits and 
resources. The educational sectors uses award system to 
motivate their employees the benefits are inclusive of 
increments in salary, monetary incentives, and 
professional training and development activities. 
Mokhniuk Anna (2016) stated in their article that the 
motivation system determines employee productivity 
and engagement and further the paper describes that an 
appropriate reward system can positively encourage 
employees performance. For example most of the 
colleges and schools in Bahrain appraise their employees 
for promptness in working and selecting a particular 
employee as “Employee of the Month” it's a believed 
fact that these kinds of motivating activities will lead the 
employees towards the positive track in achieving the 
organizational goals together. Saqib's (2015)suggestion 
is that there must be a balance needs to be maintained in 
between the financial and non-financial rewards in 
increasing the level of job satisfaction, though the theory 
of Maslow's (1954)strongly favors that the employers 
would benefit by devising some types of non monetary 
benefits when the non monetary benefits are sufficient 
enough but in practical situation non monetary rewards 
are useless among the employees in motivating them .To 
support this idea Odoh (2011)argues the fact with the 
reward system, rendering a good amount of financial 
rewards is the ultimate part of employees motivation 
because employees strives hard to show their best only to 
secure monetary reward for their work.
The ultimate aim of the monetary incentives towards the 
hard working employee is encourage and recognize their 
efforts to make them satisfied and loyal to the place they 
work. Even though there are different researches have 
been done in the field of employee motivation only a 
minimum number of researches focused the financial 
incentives and the impact with the employees 
performance, therefore the researchers believe that the 
study on the impact of monetary incentives on 
employees motivation special reference to educational 
sector will bring positive feedback. 

RESEARCH METHODOLOGY
The study was conducted among the employees who 
working in different colleges in Kingdom of Bahrain, 
both academic and non academic employees were 
selected. 120 employees were selected as respondents 

and a well structured questionnaire were used to gather 
necessary valid primary data from the respondents.

REVIEW OF LITERATURE
There are many numbers of studies available in 
identifying the impact of monetary and non monetary 
incentives with the work performance and self 
development of employees.
Among the studies strongly expressed that rewarding 
employees is one of the best way to build workforce 
stronger and loyal towards their work place. Number of 
recent studies expresses that monetary incentives have a 
possible relationship between productivity and the work 
performance.
Berger and Berger (2015) contended that  
representatives like to have money related impetuses 
consequently to their effective achievements. Birisnav 
(2012). The researcher found that transformational 
leadership has strong and positive effects on KM 
process and organizational performance after 
controlling for the effects of transactional leadership. 
Sajuyigbe, Olaoye, and Adeyemi (2013) expressed that 
prizes are fundamental applied components in 
enhancing worker exhibitions. Entwistle (1987) 
propounded that compensated workers have a high level 
of inspiration and it straightforwardly impacts their 
exhibitions. Nonetheless, Buchbinder and Shanks 
(2017) contrasted that fiscal motivators persuade just to 
a specific degree. Kube, Marechal, and Puppe (2006) 
affirmed that fiscal impetuses are successful amid the 
fleeting time frame and noticing the long haul time 
frame though non-money related motivating forces give 
significant and reliable fulfillment. Danish and Usman 
(2010) opined that legitimate use of prizes as a device in 
an association would deliver a favorable situation so as 
the representatives gets spurred and meet the challenge 
at hand. Lawler (1985) asserted that prizes prompts 
expanded workers' fulfillment and will directly affect 
representative's execution. Hong (1995) suggested that 
prizes may rouse representatives just when they yield 
compensates due to their genuine and diligent work. 
Fairbank and Williams (2001) proposed that to 
invigorate a representative's inventiveness supervisors 
should utilize rewards. Sonawane. Qayyum, A. (2012) 
asserted that the demographic factors like age, 
experience, education and gender are having a 
significant influence on ranking behavior of employees 
in the importance of various motivational factors, 
further the study findings denoted that the managers 
needs to focus on financial rewards such as high salary 
to keep the employees motivated  (2008) expressed that 
it isn't imperative for their cognizing great job 
exhibitions through prizes yet in addition ought to be 



Vol. 11 No. 2 July-December 2018

A Bi Annual Journal

IMR-MANAGEMENT SPEAK

Pg.4

supported through giving appropriate criticism. 
Schaufeli. (2002) discovered the requirement for the 
prizes in an association in order to maintain a strategic 
distance from burnouts  the circumstance in which 
workers have a tendency to be not fulfilled; will have 
negative viewpoints and a little commitment. All around 
performed representatives ought to be incentivized with 
money related pay, which is a less demanding and the 
most ideal approach to urge workers in order to viable 
and productive. Tan,. T.H (2011) expressed that by 
applying the Herzberg's hygiene factors with the 
motivational aspects of the employees hygine factors 
were in the most dominant place of sales personal job 
satisfaction (Pink, 2011). As per Lemieux, MacLeod, 
and Parent (2009), execution pay in view of a decent 
execution measure can increment subjective 
profitability. Muralidharan and Sundararaman (2009) 
guaranteed that the impetus installment is specifically 
identified with the representatives' yield, which quickens 
their exhibitions. Perry, Mesch, and Paarlberg (2006) 
found that in broad daylight part associations, monetary 
motivations for people isn't that much successful; 
nonetheless, they expressed that it relies upon the 
authoritative conditions. Each individual representative 
may not consider justify pay as a rousing component 
(Rynes, Gerhart and Minette, 2004).Bates (2003) 
showed that legitimacy pay could be made as an 
appealing element gave the legitimacy pay rise ought to 
be at the very least seven percent of the center pay with 
the goal that it tends to be seen as an inspiring factor. 
Lazear (2000) affirmed that when compensation 
expands, the greater part of the workers determinedly 
discard their obligations. Langton and Robbins (2007) 
accentuated the way that an individual can be propelled 
just when there is a distinction in pay between a decent 
entertainer and a normal entertainer. Pay is one of the 
deciding factors in work determination (Lopez 2002; Al-
Zoubi, 2012). Bokorney (2007) affirmed that 
compensation plays could be assigned as an 
acknowledging factor for a person. Hislop (2003) 
declared that the inspired workers are required in a 
quickly developing association, and Yongsun, Barbara, 
and Christy (2002) observed that an association to be 
more profitable the representatives need to play out their 
occupations with full get-up-and-go. An investigation by 
Kiruja and Mukuru (2013) found that more often than 
not laborers are not content with their compensation and 
workplace, but rather Crewsen (2010) affirmed that in 
people in general segment there was the impact of the 
prizes on representatives' inspiration and conduct which 
require not be valid in the private division. Directors 
from various associations confront diverse sort of 
difficulties towards fulfilling the requirements of their 

representatives in order to spur them and improve their 
activity exhibitions (Alonso and Lewis, 2001). To 
condense, the money related motivator in its different 
structures urges representatives to be more beneficial 

FINDINGS
Table 1. Demographic Particulars

Source: Primary Data

Technician 

staff 

29 

43 

24.1 

35.8 

N a tu re  F re qu en cy  %  

G en d er  M a le 8 2  6 8 .3 3  

 Fem ale  3 8  3 1 .6  

A g e 2 5 -3 0 ye ars  2 2  3 .7 8  

 3 1 = 3 5 ye ars  6 2  5 1 .6  

 3 6 -4 0  y ea rs 2 3  1 9 .1 6  

 4 0 -4 5  y ea rs 1 3  1 0 .8 3  

Y ea r  o f  

ex p erie n ce 

L es s  th an  2  y ea rs  3 9  3 2 .5  

 2 -5  y ea rs 5 0  4 1 .6 6  

 5 -1 0 ye ars  1 8  1 5  

 ¬ 1 0 ye ars  1 3  1 0 .8 3  

E d u ca tio n a l 

q u al if ic ati o n  

Ph .D  3 5  2 9 .1  

 M as te r  

D e gre e 

3 2  2 6 .6  

 B ach el o r   2 3  1 9 .1  

 D i p lo m a 2 0  1 6 .6  

 H i gh e r  

Sec o n d ary  

2  1 .6  

 O t h ers  8  6 .6  

D ep art m en t  A ca d em i c 4 8  4 0  

 N o n - 

A ca d em i c 

7 2  6 0  

D es i gn a tio n  D ea n  2 3  1 9 .1  

 L ect u rer  2 5  2 0 .8  

The above table reveals the demographic information's
about the respondents

Table 2. Motivational fillip among the employees
No Statement SA A N D SD Chi-

square 

P 

value 

1 My working place motivating 

me 

25 56 18 18 3  

 

 

56.201 

 

 

 

0.00 

2 Monetary incentives are my 

 first priority 

42 54 19 4 1 

3 Monetary incentives favorably 

 influencing my work 

44 49 23 3 1 

4 Monetary incentives favorably 

influence my performance 

35 62 20 2 1 

5 Money tends me to work hard 43 58 16 3 0 

6 I always focus towards 

monetary benefits 

45 63 8 3 1 
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No Statement SA A N D SD Chi-

square 

P 

Value 

1 I give preference to monetary incentives 31 65 22 1 1  

 

 

231.84 

 

 

 

0.00 

2 I never prefer monetary incentives 12 30 19 42 17 

3 The monetary benefits I receive matches my 

performance 

11 13 20 46 30 

4 Monetary incentives are not regular 41 50 18 9 2 

5 Monetary incentives are not matching with my 

expectation 

39 55 21 4 1 

 Null Hypothesis: There is no relationship between 
monetary incentives and the choice of respondents.
It is observed from the table No.3 that P value is less than 
0.05 for different statement mentioned in the table at the 
level of 5 % of significance, i.e. null hypothesis is proved 
as wrong. Further it can be explained as there is 
significant relationship between monetary incentives 
and the choice of respondents.

Table 4. Other Motives from Monetary Incentives

No. Statements SA A N D SD Chi-
Square 

P 
Value 

1 Monetary incentives enhance my attitude 

towards work   

25 63 30 1 1  

 

 

43.11 

 

 

 

0.00 

2 Monetary incentives enhance my loyalty 

towards my work 

44 63 10 2 1 

3 Monetary incentives enhance my 

productivity 

42 67 8 2 1 

4 Monetary incentive enhance my job 

satisfaction 

55 57 5 3 0 

 Source: Primary data
Null Hypothesis: There is no relationship between
other motives from monetary Incentives
It is observed from the table No.4 that P value is less than 
0.05 for different statement mentioned in the table at the 
level of 5 % of significance, i.e. null hypothesis is proved 
as wrong. Further it can be explained as there is 
significant relationship between other motives from 
monetary incentives.

Table 5. Purpose behind preferring monetary
incentives
No. Statement SA A N D SD Chi-

Square 

P-

Value 

1 I can meet my family needs satisfactory 61 42 12 4 1  

 

20.238 

 

 

0.00 

2 I can meet my personal expenses 

satisfactory 

48 60 8 3 1 

3 I can pay my debt 39 62 11 7 1 

4 I can feel like I am recognized 41 63 15 1 0 

5 I can feel my job security 47 59 10 3 1 

 Source: Primary Data
Null Hypothesis: There is no relationship between the 
purpose behind the preference of monetary motivation 
and the choices of the respondents.
It is observed from the table No.5 that P value is less than 
0.05 for different statement mentioned in the table at the 
level of 5 % of significance, i.e. null hypothesis is 
proved as wrong. Further it can be explained as there is 
significant relationship between purpose behind the 
preference of monetary motivation and the choice of the 
respondents.

SUMMARY OF FINDINGS 
The majority of the respondents (67%) felt that the 
monetary incentives provided to the employees 
motivate them. And (80 %) of the respondents felt that 
monetary incentives favorably influence the employees 
in enhancing the work efficiency and the productivity. 
Further with respect to monetary incentives only few 
employees (20%) opinioned that the monetary 
incentives the employees receive, matches their 
performance level. And it is important to note that (75%) 
of the employees enquired responded that the monetary 
incentives are not regular. Hence the respondents 
expressed that the monetary incentives they receive 
from their employees are not matching with the 
expectation of the employees. 
In advance to the above findings attitude change of the 
employees is important to note, that 73(%) of the 
employees felt that monetary incentives are the base in 
enhancing the attitude of the employees. and it leads to 
have a good loyalty towards their work.
Job satisfaction is the vital element in promoting the 
productivity and the success of the organization 
majority (93%) of the employees felt that monetary 
incentives make the employees satisfied with the work. 
Other than the monetary terms a good amount of 
respondents (85%) felt that the monetary incentives 
meet the family needs satisfactorily. With respect to the 
personality factor (86%) of the respondents opinioned 
that they receive a good recognition through the 
monetary benefits they receive further it leads to have a 
job security.

Null Hypothesis: There is no relationship between
statement of motivational fillip and the choice of the
respondents.

It is observed from the table No.2 that P value is less than 
0.05 for different statement mentioned in the table at the 
level of 5 % of significance, i.e. null hypothesis is proved 
as wrong. Further it can be explained as there is 
significant relationship between motivated fillip and the 
choice of the respondents.
Table 3. Preference towards Monetary Incentives of
employees
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CONCLUSION

SUGGESTIONS
From the above findings it's clearly found that the 
employees of educational sectors prefer and expect to 
have good monitory incentives. And not all the 
institutional management is providing incentives to their 
employees. Hence to create a good satisfaction in the 
mind of the consumer and loyalty of the employees 
towards the organizations. It's advised to have a good 
incentive scheme and policies as an active agent. Further 
the study express that the employees of the educational 
sector not always prefers towards monitory benefits but 
the management should provide necessary monetary 
incentives to enhance the employees performance.
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Abstract
The trend of mergers and acquisitions (M&A) has seen a 
surge during the past decades. The strategy of mergers 
and acquisitions has also been adopted by Indian 
companies for their expansion & growth. It facilitates 
the corporations in gaining competitive advantages and 
increase in their shareholder's wealth. The study 
analysed both inbound and outbound deals and M&A's 
positive or adverse impact on a company. Studies 
conducted in the past showed that the rate of 
unsuccessful mergers and acquisitions were more in 
number than the successful ones.
This paper attempts to evaluate the effect of Earnings 
before Interest and Tax (EBIT) of Jaguar & Land Rover 
(JLR) on share prices of Tata Motors. Tata Motors is an 
Indian conglomerate automotive company of Tata Sons 
based in India and also parent of JLR. Tata Motors has 
acquired JLR, a British multinational automotive 
company, in 2008 for $2.3bn. 
This study has taken price movement of share of Tata 
Motors on NSE for year 2008 to 2018 and correlated it 
with the corresponding years' EBIT of JLR which 
significantly contributes to profits of Tata Motors in 
form of dividends. 13 weeks price moving average of 
Tata Motors on NSE is taken as one set of variable and 
quarterly EBIT of JLR is taken on another. The study has 
also taken into consideration various macroeconomic 
factors that would have had an impact on the 
performance of JLR and in turn on the prices of Tata 
motors. This study found that the EBIT of JLR is 
positively correlated with share price of Tata motors. 
Keywords: Acquisition, Earning Before Interest and 
Tax, Share Price, Correlation

INTRODUCTION
Merger and Acquisition a scintillating phase in 
today's corporate world
Unlike steady but slow result oriented organic growth, 
M&A (an inorganic mode) have become easiest mode to 
achieve objectives of the firms. Adoption of inorganic 
mode facilitates CEOs and in turn management of the 
company to create value for their shareholders by 
resorting to those policies which enhances the share's 
market price through increased synergy and 
achievement of cost benefits. 
Today's corporate scenario is plethora of mergers and 
acquisitions activities. There has been, in the past 
decade, a trend of merger and acquisitions (M&A) in 
India as well. According to the CII-PwC report, there 
have been over 600 to 750 acquisitions of Indian 
companies and over 3400 merger and acquisition in all, 

[1]
in both public and private domain, in the last decade . 
Mergers and acquisitions are used as synonyms for each 
other but there is a distinction between the two. Merger 
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happens when two companies combine and becomes one 
company and acquisition takes place when a company 
takes control of another company by acquiring its assets 
entirely. 
Mergers and acquisitions render its advantages in the 
form of growth, competitive advantage, synergies, and 
market expansion of the companies involved in M&A. 
Mergers and acquisitions can be both inbound as well as 
outbound. Indian M&A scenario have witnessed both 
varieties of deals in past decades.  One significant aspect 
was that both inbound as well as outbound deals, in India, 
were almost equal in numbers as well as in terms of 
values.
M&A is the one of the most convenient mode to expand 
market internationally. This study is based on one such 
outbound acquisition of Jaguar and Land Rover by 
Indian conglomerate Tata Motors of Tata Sons. Tata 
Motors acquired two marquees Jaguar and Land Rover 

 from Ford in the year 2008 for a price of US $2.3 billion
[2]. After acquisition, the wholly owned subsidiary was 

 [3]
named Jaguar Land Rover . Tata Sons, through the 
acquisition of the two marquees, aimed to expand the 
brand name of Tata motors internationally.  Entry into 
luxury cars market segment, to cater high end purchasers 
based in India was also one of the substantial benefits 
that captured the interest of Tata Sons.  Tata Motors was 
mainly engaged in the production of trucks, buses as well 
as low budgeted cars in India before the deal. The 
management wants to diversify geographically through 
this acquisition. 
Teething troubles faced by Tata Motors and Jaguar 
Land Rover: Bottlenecks in Integration Process of 
M&A 
The Recession Impact
In 2008, the year of acquisition of Jaguar and Land Rover 
by Tata Motors, the worldwide recession and low 
consumer spends had a major impact on this deal. At start 
of this downturn in the economy, cars have raced to the 
top of most people's lists of what not to buy. Peoples, who 
would like to buy a new one, were unable to scrounge the 
money- which is how most purchases are financed. As an 
upshot the production of British vehicle had dropped by 
33 per cent in November 2008 as compared to the 
previous year, and the registration of new passenger cars 

 [4]
across Europe knock down to 26 per cent . The 
consequence of recession was that in the year 2008 the 

 [5]company reported a loss of £ 400 million . With the 
launch of 5new model Jaguar XJ of Jaguar and 
Discovery 4 and the Range Rover Sort of Land Rover 

 [6]
sales bounced back though marginally . 
The BREXIT Impact
The year 2008- 2015 were tough for Tata's management 
to manage business in Europe. In 2016, BREXIT caused 

deep rooted impact on the profits of JLR owing to levy 
of heavy customs and Import duties. In India, reports of 
adverse impact of Brexit on Tata Motors' UK subsidiary 
spooked the already worried investors. After touching 
the fresh 52-week low of Rs 252.55 in the intraday 
trading, the stock of Tata Motors closed at Rs 261.50, 
down 2.06 per cent in July 5 2018. Tata Motors' stock has 
stabbed 39.36 per cent to Rs 261.50 in July 2018 from  
previous high of Rs 431.20 in December 2017 and 
continuously underperformed the benchmark Sensex 

 [8]
and auto index since then . 
JLR was catering as a luxury car manufacturer in its 
home market in UK and European Union (EU) as a 
single market till the time BREXIT happened But with 
UK's decision to exit from the EU, this status was 
changed for JLR. When the free trade was disbanded 
after the BREXIT, an Import duty had been levied on 
JLR and other UK based manufacturing companies by 

 [7]European Union . This severely had an adverse impact 
on JLR's profit margins and its cash flows.
US-CHINA Trade War Impact
The US-China trade war has drastically hurt JLR's sales 
as China and US were significant market for JLR. This 

 further pulls down Tata Motors' performance.
On 8 October 2018, JLR proclaimed that its global sales 
fell by 12% in September 2018; around 46% stab in sales 
in China was largely owing to the uncertain economic 
fluctuations and weak consumer demand. With US 
China trade war as backdrop and import duty changes 
Tata JLR deal and balance sheet juggles between red and 

 [8]
green . 
Tata Motors, a largest automobile manufacturer of India 
by sales, testimonies a loss in the second quarter of 
September 2018 slanted down further by weak 
performance of Jaguar and Land Rover, which 
contributed the mass of its earnings to Tata Motors as 
dividend. Tata Motors was knocked by ebb and flow of 
political events internationally, particularly, the 
continuing trade war between the US and China was the 
prominent reason.
JLR held responsible the slow down on "multiple 

]challenges" . This includes the change in import duties 
of China to cut off import tariffs on automobiles to 15 
per cent from 25 per cent from 1st July 2018 as a result of 
which many consumers delayed their purchases. This 
event lowered down the sales of JLR.  Quarter  ending 
June 2018, Jaguar Land Rover made a £264m pre-tax 
loss, compared to a £595m profit last time round same 
period. Total sales fell by 6.7% year-on-year basis to 

 [9]
£5.2bn . 
In the year 2017, there was an increase in sales thrice as 
compared to 2009 due to introduction of new and 
efficient engines by JLR. China is among the biggest 
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market for JLR in the luxury car market but the sales 
decreased in the second quarter of the year 2018 due to 
the long drawn and stretched US China trade war. 

OBJECTIVE OF THE STUDY
The main purpose of this paper is to examine whether the 
Earnings of JLR affects the share price of Tata Motors. 
From the very beginning, the acquisition of the two 
marquees has affected the share price of the Tata motors. 
It is evident from the fact that in the financial year 2008-
09, due to recession, there was a loss of £400 million 
from JLR accruing to Tata Motors signalling acquisition 
as a costly affair for Tata Sons. 
In the year 2017, the shareholders of Tata Motors in India 
started raising their voice against non declaration of 
dividend by Tata Motors management despite the fact 

[10]JLR reaping benefits overseas . This event directly 
reflects the expectations of shareholders in India from 
that of JLR profits have direct impact on Tata Motors as 
substantial portion of profits comes from JLR as 
dividend. In yet another event in 2017 that caused the 
share price of Tata Motors to rise by 3% is when the 
company's management in India declared that it has no 
plans to list -JLR and Tata would continue to fund JLR 

[11]
operations on its owns . All these are non empirical 
evidences and needs to be quantified.

LITERATURE REVIEW
There are various financial and strategic objectives that 
influence mergers and acquisitions. Business 
organization literature has identified two common 
reasons which are derived out of mergers and 
acquisitions i.e. efficiency gain and strategic rationale 
(Neary, 2004). Past work concerning the return to 
shareholders of both the acquirer company and the target 
company (Jhon Doukas,Nickolaos G Travlos,1998) 
found out that the shareholders of the US companies that 
acquired foreign companies for the first time gained 
abnormal positive return which was not so significant 
and the already existing multination companies in the 
target countries noted negative returns which were 
insignificant as well. It also stated that the acquirer 
company market value also increased from the 
expansion in the multinational market. Another study 
reviewed the empirical research on impact of 
acquisitions on firms' performances by (Christian Tuch, 
Noel O'Sullivan, 2007). The study found out that in short 
run acquisitions have an insignificant impact on 
shareholders wealth and in the long run, performance 
analysis shows negative return. The work also took into 
consideration the impact of circumstances of bid on 
performance. It states that the attributes associated with 
better performance of acquisitions are outbound 

acquisition, cash payment made for acquisition and 
acquisition of larger target. It also examines that the 
acquirer that had superior performance before the 
acquisition period had underperformed after 
acquisition. N Sinha, KP Kaushik, T Chaudhary (2010) 
in his paper 'Measuring Post Merger and Acquisition 
Performance: An Investigation of Select Financial 
Sector Organizations in India' examines the impact of 
M&A on financial efficiency of the selected financial 
institutions in India by using two stage analysis ratio 
analysis and nonparametric Wilcoxon signed rank test 
during the period of 2000-2008 to find a significant 
correlation between financial performance. But to 
analyze the impact of cross border situated subsidiary's 
performance on the market capitalization of holding in 
another countries, considering dividend cash inflows 
accruing to the holding company (also the acquirer) as a 
key catalyst, remained unstudied. This work intended to 
fill that void. 
HM Lee, CC Lee, CC Wu (2011) in their work 'Brand 
image strategy affects brand equity after M&A' 
examines the relationship between the variance of two 
brand images and dimensions of brand equity after 
M&A, especially, when the acquirer-dominant is 
affiliated to a weak brand image and the acquired one 
has a stronger brand image. In this study 409 responses 
were collected through random sampling from an 
internet survey platform in Taiwan This study also 
examines how brand equity of an acquired brand 
changes after M&A. MANOVA and paired-sample t-
test methods has been used to show that the greater the 
perceived differences between acquirers and acquired 
brands, the more the brand equity of the acquirer will 
increase.  A study involving four Indian Banks analyzes 
the effectiveness of mergers and acquisitions in the 
Indian banks. The analysis was done by taking five years 
each before and after the amalgamation. The 
effectiveness of amalgamations was analyzed by 
considering profitability, liquidity and solvency ratios 
of the banks through SPSS. It was founded that 
amalgamations do not enhance the companies' 
profitability significantly (Abhay Raja 2016)
Abdulazeez DA, Yahaya OSA (2016) examines the 
impact of mergers and acquisitions on the financial 
performance of some selected deposit money banks in 
Nigerian from 2002 to 2008. The study analyses Returns 
on Asset (ROA) and Return on Equity (ROE) to measure 
the financial performance of the banks before and after 
consolidation. T-test was used to analyze the data and 
founds that bank witnessed improved and robust 
financial performance owing to merger and acquisition 
leading to more financial efficiency in the Nigerian 
banks. Another study conducted by Dwa, Sajena & 
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Shah, Ajay. (2018) titled 'A Study on Merger and 
Operating Performance of Commercial Banks of Nepal' 
examines the impact of mergers on operating 
performance of sample merged banks.  Eight 
independent variables; operating profit margin, net 
profit margin, return on assets, return on equity, debt 
equity ratio, return on loan loss provision, return on staff 
expenses and return on operating expenses.  In order to 
examine whether merger has led to a profitable situation 
or not, work mainly focuses on quarterly secondary data 
which was analyzed using paired sample t-test,  
correlation analysis, VIF test and regression analysis. 
From the analysis it was deduced that merger has no 
significant role in case of Nepal Bangladesh Bank and 
NIC Asia Bank in terms of various operational ratios, 
since many operational ratios have been found weaker in 
post-merger period than pre-merger period.
Another work titled Mergers and Acquisitions within the 
Tata Group, 2018 examined the consequence of going 
global through mergers and acquisitions and the stock 
trader's long term and short term earnings respectively. 
The study facilitates to analyze the impact on companies 
financials post M&A. It also determined the enterprise 
value of the corporation by comparing it with the peer 
group and studying the value of the firm.

LIMITATIONS OF THE STUDIES 
This works, like any other studies has its limitations. 
JLR's year wise financials from F.Y 2008-2011 have 
been converted into quarterly basis assuming the average 
performance throughout each of these financial years. 
This was required to correlate the data with the quarterly 
share prices of Tata Motors. Year 2018-19 has been left 
out due to unpublished results of JLR. The methodology 
and statistical technique involved is one among many 
others available to empirically justify the impact of JLR 
performance on Tata Motors and subjected to further 
refinement by future researchers. Impact of JLR 
quarterly performance on share prices of Tata Motors on 
NSE Nifty was only considered to adjudge the impact on 
market capitalization of Tata Motors, being only variable 
component in the computation of market value of firm.   

RESEARCH METHODOLOGY 
Research Design
In this study ex-post facto research design is used. Ex 
post facto study or after-the-fact research is a sort of 
research design in which the analysis starts after the fact 
has took place without intervention from the researcher. 
Previous data relating to the subject theme will collect to 
establish the correlation between the phenomenons's 
under study.
Data Collection

Data for this study were quantitatively retrieved from 
the annual reports of JLR automotive plc and Tata 
Motors. The EBIT is unruffled on a quarterly basis from 
the official site of JLR and the share prices of Tata 
motors are taken from National Stock Exchange 

[12]
(NSE) . On a daily basis closing share prices are 
considered in this study and then they are averaged 
quarterly. This represents a more reliable data rather 
than share price taken of a day of quarter or of the last 
month.
Period of Study
The data of both EBIT and share prices are composed 

_
from three financial years i.e. from 2008-09 to 2017 18. 
The data has been collected on a quarterly basis.
Tools Used
In order to find whether there is a relationship between 
the EBIT of JLR and share prices of Tata motors, a 
statistical tool correlation has been used. The type of 
correlation used in the study is Karl Pearson's 
coefficient of correlation. This method of correlation is 
used to calculate the degree and direction of relationship 
between two variables.
To test the significance of the hypothesis framed, Z- test 
has been used because the sample collected is more than 
30.  A z-test is a statistical test used to determine whether 
two population means are different when the variances 
are known and the sample size is large. The test statistic 
is assumed to have a , and nuisance normal distribution
parameters such as should be known standard deviation 
in order for an accurate z-test to be performed 

[14]
.

HYPOTHESIS TESTING
The following hypothesis has been primed during this 
study.
I. Null Hypothesis H : There is no significant 0

upward correlation between operating profit of JLR and 
share prices of Tata Motors.
II. Alternate Hypothesis H : There is a 1

significant upward correlation between operating profit 
of JLR and share prices of Tata Motors.

FINDINGS
As we can see that in Table 1 there is a positive 
correlation between EBIT of Jaguar and Land Rover and 
Market Share Price of Tata Motors i.e. 0.66 which is 
positive. This correlation has been derived by using MS 
Excel statistical tool. Therefore the hypothesis that we 
have established is true.  
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z-Test: Two Sample for Mean 
 

     Operating Profit In Rs Average 

M ean 25248.57013 295.1709058 

Known Variance 468139347.6 22063.49 

Observations 40 40 

Hyp othesized M ean 
Difference 0 

 z 7.29393525 
 P(Z<=z) on e-tail 1.51E-13 
 z Critical one-tail 1.644853627 
 P(Z<=z) two-tai l 3.01E-13 
 z Critical two-tail 1.959963985 
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167.76 
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474.34 
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516.5806 
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482.7619 
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421.4355 

381.9667 

Correlation 0.663819246

Table 1

From Table 2 we have Mean, Median Standard 
Deviation, sample variance, Kurtosis, and Skewness of 
40 sample observations which is calculated by using 
solver tool of MS Excel

Table 2

 
Mean 
Standard Error 
Median 

Standard Deviation 
Sample Variance 
Kurtosis 
Skewness 
Range 
Minimum 
Maximum 
Sum 
Count 

25248.57013 
3421.03547 

28068.32 

21636.52809 
468139347.6 

-0.329399144 
0.210266199 

87120.67 
-11352.67 

75768 
1009942.805 

40 

Mean 
Standard Error 
Median 

Standard Deviation 
Sample Variance 
Kurtosis 
Skewness 
Range 
Minimum 
Maximum 
Sum 
Count 

295.1709 
23.4859 
292.22 

148.5379 
22063.49 
-1.11575 
-0.12714 

511.86 
29.98 

541.84 
11806.84 

40 

Operating Profit In Rs Average

From the Table 3 we can see that after applying Z-test 
for two sample mean we had found that the computed 
value of |z| is 7.56 which is greater than the critical value 
(t = 1.96) for two tail and (t = 1.64) for one tail. This 
critical value has been taken at 5% level of significance 
and 39 degree of freedom. It falls in the Rejection 
region. Hence null hypothesis is rejected and it may be 
concluded that there is a significant upward correlation 
between operating profit of JLR and share prices of Tata 
Motors.

Table 3

CONCLUSION
This study pragmatically observed that merger and 
acquisition is the most significant means to going global 
for Tata Motors as its whole share prices ebb and flow 
with the operating profit of its subsidiary JLR. From the 
study we have concluded that there is a significant 
upward correlation between the operating profit of JLR 
and share prices of Tata Motors. The success or failure of 
merger and acquisition to a large extent depends upon 
the financial potency of the merging unit. Merger can be 
successful for those units that has harmonizing financial 
position with its target allies and failure for those which 
had to bear the financial encumber of its target allies,
As in this study we have found that there are some 
impenetrability like economic impact, trade war, hike in 
price of diesel ,due to which the share prices of merging 
company i.e. Tata motors, fluctuate with the fluctuation 
in operating profit of target company i.e. JLR. Hence 
when a company is acquired by another company it 
becomes an integral part of it and if the target company 
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gains the acquirer company gains and in the same way if 
the target company incurs loss the acquirer company has 
to bear it too. Whether the financial performance of the 
target company effects the overall results of the acquirer 
company, in the form of profits or market value depends 

_on the question  is the target company that significant 
part of acquirer company to effect it  or not?
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Abstract
The present study is an attempt to analyze the role and 
performance of SHGs in promoting women's 
entreprenurship in manikpur block in Chitrakoot 
District of Uttar Pradesh. The wide objective of the 
study is to analyses the operating system of SHGs for 
mobilization of saving, delivery of credit to the needy, 
management of group funds, repayment of loans, in 
building up leadership, establishing linkage with banks 
and examines the social benefits derived and problem 
faced by the members€. To collect and gather primary 
data, field observation and structured questionnaire 
survey methods were used. In addition, information was 
also collected through discussions and interviews with 
local NGOs and government's grass roots level workers. 
The researcher has chosen  The study 100 SHG member..
reveals that SHGs had set a new agenda for financial 
intermediation by banks in the form of micro-credit. By 
the initiation of SHGs, credits are demanded for various 
purposes. Different economic activities are undertaken 
by the members of the SHGs after joining the group. 
Economic independence, Habits of savings, social 
cohesion, asset ownership, self confidence, freedom 
from debt, additional employment, etc. benefits are 
received by the SHG members. So, SHGs have served 
the cause of women empowerment, socio-economic 
betterment and social solidarity of the poor for their 
consolidation.
Key Words: Microfinance, SHG, Socio-Economic, 
Women Entrepreneurship, Chitrakoot District.

INTRODUCTION
Entrepreneurship has long been recognized as the key to 
economic growth. The role of entrepreneurs, especially 
the small scale entrepreneurs who successfully exploit 
the industrial and commercial opportunities on a small 
scale can not be under estimated. Small scale enterprises 
help in increasing economic growth because they have 
better chance to carry out innovations,  new markets, , 
new means of production, new materials, and new forms 
of organizations that lead to increased productivity. In 
his studies relating to entrepreneurship Matlay (2006) 
posited that conceptual and contextual convergence is of 
paramount importance to the ongoing debate of whether 
entrepreneurs are born or made and to issues 
surrounding entrepreneurship education and its impact 
on entrepreneurial activities. Schutte (1995) suggested 
that the male entrepreneurs have been extensively 
studied and the focus has now shifted to the study of 
female entrepreneurs. Hisrich and Brush (1984) 
suggested that most of what is known about 
entrepreneurs, their background, motivation for starting 
a business and business problems faced by them are 
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based on studies of male entrepreneurs. It is important to 
differentiate entrepreneurs on the basis of gender if 
women entrepreneurship is to be promoted (John, 
2004).Women entrepreneurship has come a long way in 
India. In urban areas, more and more women are 
successfully running day care centers, placement 
services, floriculture, beauty parlors and fashion 
boutiques. Even in rural areas, self-help groups are 
empowering women to start their own micro business. In 
certain businesses that are traditionally male dominated, 
women are looked at with suspicion on their seriousness 
of managing the business with a long-term perspective. 
Renal et al., (2004) suggested that women of today are in 
several ways different from the women of past years.
Women entrepreneurship development is an initially part 
of human resource development. The development of 
women entrepreneurship is low in India, especially in 
backward and rural areas. Women have now days 
become aware of their rights, their existence and their 
work situation. The progress is visible among upper class 
families in urban areas.
Entrepreneurship amongst women has been a concern. 
This paper focuses on women entrepreneurship. The 
paper talks about the status of women entrepreneurs and 
the issues, challenges and problems faced by them when 
they ventured out to carve their own niche in the 
competitive world of business environment.
Entrepreneurship is a pioneering and dynamic process, 
whereby, a new enterprise is formed. It is an important 
section of economic growth. Entrepreneur is a catalytic 
means of change, which creates employment 
opportunities for others. Entrepreneurship amongst 
women is a recent phenomenon. When an enterprise is 
set up and controlled by women, it not only increases 
economic growth, but also has many desirable outcomes.
Jawahar Lal Nehru has marked "when a woman moves 
forward, the family moves, the village moves and the 
nation moves." Women entrepreneurship as described by 
Government of India, the women entrepreneur is an 
organizations who runs an enterprise owned and 
controlled by her and having minimum financial interest 
up to 51 percent of capital and giving at least 51 percent 
of the employment to women."
Women have innate style for entrepreneurship. They are 
tolerated with intuition that helps them make right 
options even in a situation where experience and logic 
fails. They are the natural net-workers and relationship 
builders, forging powerful bonds and nurturing 
relationship with clients and employees alike. In 
nutshell, they are as competent as their male counterparts 
if not better. Expansion of women entrepreneurs can be a 
vehicle of their socio-economic empowerment. Socio-
economic empowerment is a condition when women 

have control over her life and resources. A women 
entrepreneur can keep her income and use it at her own 
discretion at household level. Financial independence 
leads to social empowerment. 
Women entrepreneurs can participate as a powerful role 
in confidence building and creating awareness in other 
women to promote self-reliance. On the other hand, 
women entrepreneurs have to face more problems than 
men entrepreneurs. In most of the cases, women do not 
have access to productive resources. Their risk bearing 
ability is less. They have to devote time to the family and 
maintain a balance between their family liability and 
business. In India, though women have played a key role 
in the society, their society.
Micro finance is a broad term that includes deposits, 
loans, payment services and Insurances to poor. The 
concept of micro finance and micro credit are used 
interchangeably. The concept is understood as 
providing poor families with very small loans to help 
them engage in productive activities or grow their tiny 
businesses. A success indicator of micro finance lies in a 
' credit-plus' approach, where the focus has not only 
been on providing credit, but to integrate it with other 
development activities. Today micro finance is very 
much in the agenda of public policy and it has been 
increasingly used as a vehicle for reaching the otherwise 
unreachable poor in the country. The micro finance has 
been emerging as a significant instrument to address the 
problem of lack of access to credit for the poor and also 
indirectly attacking the poverty and unemployment. The 
credit goes to the pioneer attempt made by Prof. 
Mohammed Yunus in Bangladesh who introduced the 
concept of micro credit for the first time among the poor 
women in late seventies under the Grameen Bank and 
later got momentum in almost every corners of the 
world. The experiences of the specialized bank such as 
Bank Raknat Indonesia (BRI) of Indonesia, and Bank of 
Agriculture and Agriculture cooperatives(BAAC) of 
Thailand, Grameen Bank of Bangladesh, NABARD 
India in the field of micro finance have conclusively 
proved that banking with poor can be viable and 
sustainable. Rastriya Mahila Kosh (RMK) is the most 
significant intervention launched in 1993 with the 
objective of meeting the credit needs of the poor asset 
less women, involving
Self Help Groups (SHG).Economic empowerment 
results in women's ability to influence or make decision, 
increased self confidence, better status and role in 
household etc. Micro finance is necessary to overcome 
exploitation, create confidence for economic self 
reliance of the rural poor, particularly among rural 
women who are mostly invisible in the social structure.
Microfinance programmes are currently being 
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promoted as a key strategy for simultaneously 
addressing both poverty alleviation and women's 
empowerment. Whereas financial service provision 
leads to the setting up or expansion of micro-enterprises 
there are a range of potential impacts including:

· Increasing women's profits levels and control 
 over  income leading to greater levels of 
economic   independence.
· Admittance to networks and markets giving broader 
 experience of the world outside the home, access to  
information and possibilities for development of  o t h e r  
social and political roles.
· Enhancing awareness of women's input to income 
 and family welfare, increasing women's  
 contribution in household decisions about  
 expenditure and other issues and leading to greater 
 expenditure on women's welfare.
· In general improvements in attitudes to women's 
 role in the household and community.

This paper looks forward how micro finance has 
received extensive recognition as a strategy for 
economic empowerment. This paper also examines the 
impact of Micro finance with respect to poverty 
alleviation and socio-economic empowerment of rural 
women. An attempt is also made to suggest the ways to 
increase women empowerment. 
Women must be directed to solve their own problems in 
their own ways. Our Indian women are as capable of 
doing as any in the world (Swamy Vivekananda).

OBJECTIVES
1. To study the socio-economic profile of SHG women 
 in rural micro enterprises.
2. To identify the factors enabling rural women to 
 become entrepreneurs through SHG and to examine 
 the nature of their economic activities.
3. To compare the changes in income, expenditure and 
 savings of members joining self help group.
4. To understand the problems faced by the rural micro  
entrepreneurs in running the enterprises.
SCOPE AND LIMITATION OF THE STUDY
The scope of study is related with women member of self 
help groups in Manikpur Block in Chitrakoot district in 
Uttar Pradesh. The scope of the research shall be in 
dependence with the methods and instruments of 
research used in this study. Special concentration has 
been given to carry out the research in a manner such that 
it contributes to the overall study of problems of rural 
women entrepreneurs.
LIMITATION OF THE STUDY
Time is major limitation for research work.

1. Only self help groups women considered for study 
 purpose.
2. Few women of help groups are involved in  
 entrepreneurship activity.

RESEARCH DESIGN AND METHODOLOGY
Development of Tool
The interview schedule was developed by the 
investigator that was based on the review of literature 
related to the study.
Data Collection
The tool was developed in Hindi for easy understanding. 
After finalizing the tool the investigator personally 
contacted all the respondents and collected the 
information.
a). Primary Data: First hand information collected by 
 the researcher is called primary data. The procedure 
 for collecting primary data as follows:
b). Secondary Data: The second hands information 
 collected by researcher is called secondary data. The 
 secondary data is collected from the following 
 published and unpublished sources. Sources for 
 collecting secondary data are Research Reports, 
 Thesis, Books, Journals, Periodicals, committee 
 reports, Websites.
Sample size
Total 100 sample respondents collected from women of 
self help groups in Manikpur Block in Chitrakoot 
District.
Sampling Technique
Simple random sampling technique is applied for 
selecting the respondents from self help groups. The 
following sources are applied for collecting the 
information's from respondents such as well structured 
questionnaire, interview method, observation method.
Analysis of Data
The information gathered from rural women 
entrepreneur women are tabulated and analyzed by 
using, frequency and percentage.

DATA ANALYSIS AND INTERPRETATION

Table No.1 Education Level of Women of self help groups
Education  Level No. of Women  Percentage 
literates  17  17 
Below S.S.C  29  29 
S.S.C  25  25  
H.S.C  15  15 
Graduate  10  10  
Post Graduate  04  04  
Total  100  100 

 It is observed that in Table No.1 total 17% women of self 
help groups are illiterates and
29% women are below SSC. 25% women complete their 
education up to SSC and 15% up to HSC. 10% women 
are the Graduate and only 4% women are post graduate. 
Near about total 70% women are taken education below 
the HSC.
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Table No.2 Current Business of Women
Current Business Level No. of Women  Percentage 
Farming Business 24 24 
Other Laborer 05 05 
Self employment 08 08 
Service 08 08 
House Wife 51 51 
Other Work 04 04 
Total 100 100 

 It is observed that in Table No.2 the 24% women of self 
help groups are farming workers and 05% women are 
doing other type of works. Only 08% women are self 
employed. The majority of 51% women are housewife 
and 08 % women are doing services in different areas
Table No.3 Equipments using by Women at home

Equipments No. of Women  Percentage 
Radio 60 60 
T.V. 46 46 
Tape 22 22 
Refrigerator 20 20 
Gas 40 40 
Other Work 04 04 
Cooker 74 74 

Mixer 60 60 
Mahine 35 35 
Bicycle 72 72 
Motor Cycle 38 38 
Car 04 04 
Other   

 It is observed that in Table No.3 the 74% women of self 
help groups are using pressure cooker and 60% women 
using Radio and Mixer. 46% women are using TV and 
40% using Gas along with only 20% women using 
Refrigerator. 72% women are using bicycles and 38% 
women using motor cycles and only 04 % women are 
using car at home. This table indicates that a majority 
woman belongs to lower class family.
Table No.4 Family Expenses of Women

Expenses No. of Women  Percentage 
Food 65 65 
Education 39 39 
Illness 15 15 
Home Construction 05 05 
Repairing of Home 06 06 
Festival 20 20 
Traveling 10 10 

Marriage of son/doughter 20 20 
Other Exp. 05 05 

 It is observed that in Table No.4 the 65% women of self 
help groups did their expenses on foods and 39% 
expenses on education. 15% women did their expenses 
on illness and 5% on home constructions. 20% expenses 
did for celebrating Festival and 10% on traveling.
Table No.5 Savings per Month of Women

Saving No. of Women % 
50 Rs. 24 24 
100 Rs. 45 45 
150 Rs. 13 13 
200 Rs. 16 16 
250 Rs. -- 00 
300 Rs. 02 02 

Total 100 100 
 

It is observed that in Table No.5 the 24% women of self 
help groups are savings only 50Rs. per month and 45% 
women save 100 Rs. Per month. Only 13% and 16% 
women are doing their savings 150Rs. and 200 Rs. 
respectively per months. Near about 2% save 300 Rs. 
Per months. There is no any response found on the 
savings 250 Rs. With the help of this table it shows that 
near about 60% women are poor on per month saving 
matter.
Table No.6 How Women Contribute their Savings

Options No. of Women % 
Self Earning 20 20 
From Husbands Earning 50 50 
Saving from Home Expenses 30 30 
Total 100 100 

 It is observed that in Table No.6 the 20% women of self 
help groups contribute savings from self earnings and 
30% women are contributing savings from their home 
expenses. The majority 50% women contribute their 
savings from husband's earnings. With the help of this 
table it shows that near about 50% women are not doings 
savings independentl

Table No.7 Reasons for Taking Loans
Reasons No. of Women 
Home Building 08 
Weding Son/ 
Doughter 

08 

Repayment of 
Loan 

10 

Business 16 
Farming. 02 
Others 02 

Total 46 

 It is observed that in Table No.7, only 8% women of self 
help groups are taking loans for home buildings 
respectively. 08% women are taken the loans for the 
purpose of wedding of Son/Daughter and 16% women 
are taking loans for business purpose; only 02% women 
taking loans for others and farming
Table No. 8 How women attract towards SHG
Reason
Saving Purposes
Self employment
Economic stability
To see other women
For unity of women
Starting and Development of
business

No. of Women
30
42
40
20
10
16

%
30
42
40
20
10
16

It is observed that in Table No.8 only 30% attract 
towards SHGs for saving purpose and 42% for their 
become identity. 40% women attract for economic 
stability. 20% women attract to see other women and 
10% for unity of women. 16% women attracts for 
starting and development of business.
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Table No. 9. Economic Growth through Self Help Group

Answer

Yes

No

No. of Women

75

25

100

%

75

25

100
It is observed that Table No.9 the 75% women of self 
help groups make their economic development 
through Self Help Groups and 25% women are not 
feel any type of economic growth of family.
Table No.10 Areas in which women Developed

Areas

Mentally satisfied

Home building

Business

Economic growth

Free from family responsiblity

No. of women

26

09

20

51

30

%

26

09

20

51

30

It is observed that in Table No.10 Due to participation in 
self help groups 26% women feel mentally satisfied and 
9% women build their home with the help of self groups. 
20% women developed in businesses and 51% women 
are economically developed due to SHGs. 30% women 
get free from their family responsibilities due to self help 
groups.

Benefits Derived by SHG Members
Benefits No. of Women  Percentage 
Habit of Savings 68 68.00 
Economic independence  65 65.00 
Self-confidence 82 82.00 
Social cohesion 71 71.00 
Asset ownership 24 24.00 
Freedom from debt 75 75.00 
Additional employment 41 41.00 

 Major problems faced by Women Entrepreneurs:
Problems faced by SHG members

S l .  N o .  P ro b le m s  N o . o f R e s p o n d e n ts  

F r e q u e n c y  P e rc e n ta g e  
1  P e r so n a l  p r o b le m s    
A  L a c k  o f t r a in i n g / ed u c a t io n  2 8  2 8  

B  L a c k  o f f r ee d o m  to  ta k e  d ec is io n s  1 0  1 0  

C  L a c k  o f e n co u ra g em e n t  1 9  1 9  

D  L a c k  o f f o r m a l  e d u c a t io n  4 8  4 8  

2  S o c ia l  p ro b le m s    
A  L a c k  o f so c ia l  m o b i l i ty  b e ca u se  o f  re s t r ic t io n s  

i n  th e  f a m i ly  
2 0  2 0  

B  C o n f l ict s  a m o n g  th e  g r o u p  m e m b e r s   5  5  

3  E c o n o m ic  p r o b l em s    
A   I n c o m e  d e r iv e d  i s  to o  l i t t le   1 3  1 3  

B   L o a n s  a r e n o t  su ff ic ie n t   2 8  2 8  

C  P ro d u c t  h a s  n o  m a r k e t   8  8  

4 . T e c h n ic a l  p r o b le m s    
A  L a c k  o f s k i l l s  to  h a n d le  th e  im p le m e n ts   8  8  

B  N o n - a v a i l ab i l i ty  o f  s p a r e  p a rts /  R a w  m a te ri al   3 3  3 3  

C  D e la y  in  th e  in te rn a l iz at io n  o f  s k i l l s   1 2  1 2  

D  S h o rta g e  o f  e le c t r ic i ty   3 8  3 8  

E  U n sk i l le d  w o m e n  g ro u p  m e m b e r s   2 9  2 9  

 

The problems as perceived by women members were 
recorded and presented in Table  It indicates that 
majority of the women members perceived lack of 
formal education (48%) and lack of training (28.%) as 
their personal problems. Lack of social mobility because 
of restrictions in the family was reported by (20%) of the 
respondents as their social problem.

Association of selected independent variables with 
the income generation by trained women 
entrepreneurs

Variables

Age

Education

Family size

Family occupation

Family annual income

Family media parti caption

Source of information

Skill orientation

Achievement motivation

Risk bearing ability

Chi-square value

12.58*

18.61*

8.79**

5.62

10.52*

4.43

5.39

4.34

12.51*

13.43*

* - Significant at 5%
** - Significant at 1%
Table indicated that age, education, family size, annual 
income, achievement motivation and risk bearing 
ability were found to be significantly associated with 
income generation. Other socio-personal characteristics 
namely family occupation, mass media participation, 
source of information and skill orientation were found to 
be not associated with income generation of the trained 
women entrepreneurs.
Association of selected independent variables with the employment
generation by trained women entrepreneurs

Variables

Age

Education

Family size

Family occupation

Family annual income

Mass media particaption

Source of information

Skill orientation

Achievement motivation

Risk bearing ability

Chi-square value

13.43*

13.37

9.369**

4.64

16.38*

6.79

2.53

4.38

12.11*

14.38*

* - Significant at 5%
** - Significant at 1%
Table revealed that age, family size, annual income, 
achievement motivation and risk bearing ability were 
found to be significantly associated with employment 
generation. Other socio-personal characteristics namely 
education, family occupation, mass media participation, 
source of information and skill orientation were found 
to be not associated with employment generation of the 
trained women entrepreneurs.

Factors inhibiting establishment and development of
an enterprise

Factors  

More competition  

Inadequate publicity   

Lack of good market facility  

Lack of guidance  

Lack of timely availability of loan from the bank  

Inaccessibility of place for the customers  

Lack of experience  

Frequency  

235 

223 

118 

83 

83 

76 

67 

Percentage 

78.33 

74.33 

39.33 

27.67 

27.67 

25.33 

22.33 

Note: Multiple answers possible
The results obtained from Table and Fig. indicated 
various factors which had negative impact on 
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REGRESSION ANALYSIS BETWEEN INCREASE OF
INCOME AND ROLE IN DECISION MAKING PROCESS

Model Summary

Model R R Square
Adjusted
R Square

Std. Error of
the Estimate

1 0.342(a) 0.117 0.109 0.783

a) Predictors: (Constant), increase of income
b) Dependent Variable: Role in decision-making process

ANOVA

Model
Sum of
Squares df

8.704

65.626

74.330

Mean
Square F Sig.

1     Regression

Residual

Total

8.704

0.613

1

107

108

0.000(a)14.191

a) Predictors: (Constant), increase of income
b) Dependent Variable: Role in decision-meking process

1 

Coefficients

Unstandardized

Coefficients

Model Standardized

Coefficients

B BetaStd. Err. t Sig.

(Constant)
Increase of income

1.755
1.388

0.386
0.103 0.342

4.542
3.767

0.000
0.000

a) Dependent Variable: Role in decision-making process

In table the descriptive statistics shows the means of the 
variables in the regression analysis. It can be noticed that 
the means for Independent variables excess, to 
education (4.27), excess to health care (4.31) and better 
financial situation (3.08), all are above the mid-point of 
the 5-points satisfaction scale and therefore it shows the 
positive perceptions of the people about these attributes

MULTIPLE REGRESSION ANALYSIS BETWEEN DIFFERENTVARIABLES
RELATED TO STANDARDS OF LIVING

Improvement in Living Standard 

Better access to Education 

Better access to Healthcare 

Better Financial Situation 

Valid N (Listwise) 

N 

300 

Mean 

4.22 

4.27 

4.31 

3.08 

establishment and management of an enterprise. For 
majority of the respondents (78.46%) more competition 
was the major inhibiting factor followed by inadequate 
publicity (74.61%), lack of market facility (39.23%) and 
lack of guidance (27.69%). Lack of timely availability of 
loan from the bank, inaccessibility of place for the 
customers were the inhibiting factors for 27.69 per cent 
and 25.38 per cent of the respondents respectively. Only 
22.30 per cent of respondents expressed lack of 
experience as major inhibiting factor.

From the above regression analysis, we tried to find out 
the impact of increase of income on the role of decision-
making process in a family.. We used the SPSS software 
to obtain the calculations. The results of bivariate 

regression analysis are shown in the above table. The 
table labeled Model summary shows that R square for 
the regression model is 0.117. R square shows the 
amount of variation in one variable that is accounted for 
by another variable. In this case respondents perceptions 
of income increase account for 11.7 percent of the total 
variation in the increase role in decision making process 
in the family. The ANNOVA table shows the F ratio for 
the regression models. This statistics assesses the 
statistical significance of the overall regression models. 
Larger the F ratio, the more variance in the dependent 
variable is explained by the independent variable. The F 
ratio 14.191 indicates the model is highly significant at 
the 0.000 level. From the regression coefficient table, 
the column labeled “Unstandardized Coefficients” 
reveals the unstandardised regression coefficient for 
increase of income, as 0.388. The t test tells us whether 
the regression coefficient is different enough from zero 
to be statistically significant at the level (0.000). 
According to above analysis, that there is the 
relationship exists between these two variables 
(increase of income and the role in decision making 
process) that can be seen in the above observed 
cumulative probability curve.

Model Summary
Model

1 0.655(a)

R R Square

0.429

Adjusred
Square

0.413

R Std. Error the
Estimate

0.565

Predictors: (Constant), better financial situation, better 
access to health care better access to education.
Information in the Model summary table indicates that 
the value of R-square for the model is 0.429. This means 
that 42.9 percent of the variation in the improvement of 
living standards of family (dependent variable) can be 
explained from the three independent variables. In 
general, R square always increases as independent 
variables are added to a multiple regression model. To 
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avoid overestimating the impact of adding an 
independent variable to the model, some analysts prefer 
to use the adjusted R-square value (it recalculates the R-
square value based on the number of predictor variables 
in the model). This makes it easy to compare the 
explanatory power of regression models with different 
numbers of independent variables. The adjusted R-
square for the model is 0.413, which indicates only a 
slight overestimate with the model.

Model
 
1 
 
 

 
Regression 
Residual 
Total 

Sum of
Square 
25.183 
33.532 
58.716 

Df 

8 
292 
300 

Mean
Square 
8.394 
0.319 

F 

26.285 

Sig. 

0.000(a) 

The overall regression results are shown in the ANOVA 
table. The regression model is statistically significant (F 
ratio=26.285, probability level 0.000). The probability 
level 0.000 means that the chances are almost zero that 
the results of regression model are due to random events 
instead of a true relationship.

Coefficients

Model

Unstandardized 
Coefficients

Standard 
Coefficients

(Constant)

Better access to

education

Better access to

healthcare

Better financial

situation

1

B Std. error Beta t Sig.

1.299

0.262

0.192

0.316

0.240

0.218

0.369

0.364

0.103

0.082

0.069

3.564

2.553

2.354

4.546

0.001

0.012

0.020

0.000

a) Dependent Variable: Improvement in living standared

In the above table, we consider improvement in the 
living standard of family as dependent variable and 
better access to education, better access to healthcare, 
better financial situation of the family as independent 
variables
 

Information provided in the Coefficients table tells us, 
which of the independent variables are significant 
predictors of improvement in the living standard of 
family. In the significance column, we have noticed that 

beta coefficients for access to education, access to health 
care and better financial situation in the family are all 
significant. Using the beta coefficient for better 
financial situation in family, for example, we can 
conclude that every time the financial situation in the 
family increase by 1 unit, improvement in the living 
standard of family will increase on average by 0.369 
units, when the other variables are held constant. 
Information in the coefficients tables reveals that better 
financial situation in the family is the most significant 
predictor of improvement in the living standard of 
family, with a high beta coefficient 0.369 (probability of 
0.000). 
CONCLUSIONS
Women are not into industry for survival but to satisfy 
their inner urge of originality and to prove their 
capabilities. It is apparent from the study that women are 
ready to face the challenges associated with setting up of 
business. Society is very much open to the concept of 
women entrepreneur, so is the family. Papad, pickles are 
the things of the past, now with new and innovative 
business, women entrepreneurs are fast becoming a 
force to reckon with in the business world. Maximum 
women have entered into business in thirties and most of 
them are married. Computer, IT related and consultancy 
services are upcoming areas, so most popular amongst 
younger women. It is the pull factors i. e. their urge to be 
self-dependent, supplement family income, achieve 
social status, satisfy their creative urge have motivated 
them to be entrepreneurs, more than the push factors like 
non-availability of job, dissatisfaction in job, etc. 
Education, training and skill have played an important 
role in their being into business. Role of government 
agencies in the growth of women entrepreneur is 
negligible. Women education is causal to a great extent 
to the social transformation. The future will see more 
women venturing into areas traditionally dominated by 
men.
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Investment decisions are considered as one of the 
important decisions on the survival and growth of firms. 
However, investment in firms can be influenced by many 
factors including dividend policy, firm size and financial 
leverage. Dividend policy is one of the crucial factors 
that influence many investment decisions of investors`.
The dividend policy of a firm accounts for how a firm 
distributes its profit between retained earnings and 
dividends. How much dividend to be declared, in what 
form should the dividend be declared- either as a cash 
dividend or as dividend in the form of bonus share, all 
these things are defined by the dividend policy.
Investment markets are becoming more risky and each 
passing day makes investors behave differently upon 
different market conditions. This paper examines 
whether the dividend has directly effects on investors' 
investment decisions or some other factors plays some 
important role. For the purpose of this study secondary 
data has been taken from annual reports and accounts 
from 2009 to 2016 of randomly selected Public Sector 
Bank (State Bank of India and Union Bank of India) and 
Private Sector Banks (HDFC Bank and AXIS Bank) 
quoted on the National Stock Exchange of India.
Keywords: Dividend Policy, Investment Decisions, 
Public Sector Bank, Private Bank

INTRODUCTION
Investment is the strategy undertaken by investors of 
purchasing a stock, bond, and certificate of deposits, 
commodity, assets or another investment vehicle with 
the expectations of earning a positive return over a time 
period. There are several reasons why people are 
engaged in investment and various factors they consider 
in their investment like share prices, economic standing, 
company background and even dividend payout. 
Investment behavior of investors' regarding investment 
decisions for purchases of securities for one's own 
account. Investment decisions are usually supported by 
decision-making tools and techniques.
Dividend policy may be a significant financing decision 
as it involves payment to stockholders reciprocal of their 
contributions. Almost each and every firm operating in 
the industry follows some sort of dividend payment 
pattern or dividend policy and clearly it is an economic 
indicator of the firm. Hence, demand of the shares of the 
firms ought to some extent, governed by the firm's 
dividend policy. Although it is one of the most widely 
researched topics in the field of finance, but, the 
question whether or not dividend policy will affect the 
share prices is still debatable among managers, 
researchers, and policy makers for several years. 
Dividend policy is very important for investors, 

Abstract
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managers, creditors and for other stakeholders. It is vital 
for investors as investors take into consideration 
dividends as not only the supply of financial gain but also 
how to ascertain the companies from investment point of 
view. It is the method of ascertaining whether or not the 
company might generate profit.  Several investors prefer 
to watch the dividend yield, calculated as the annual 
dividend financial gain per share divided by the present 
share value. The dividend yield measures the quantity of 
financial gain received according to the proportion to the 
share value. If an organization incorporates a low 
dividend yield compared to alternative firms in its sector, 
it will mean two things: (1) the share value is high as a 
result of the market reckons the corporate has 
spectacular prospects and is not too disquieted 
concerning the dividend payments of the company, or (2) 
the corporate is indulged in hassle and cannot afford to 
pay cheap dividends. Also, however, a high dividend 
yield will represent a sick company with a poor share 
value. Dividend yield of firms is of very little concern for 
growth firms as a result of, retained earnings are 
reinvested in expansion opportunities, giving 
shareholders profits within the sort of capital gains. 
Lenders are fascinated by the quantity of dividend that an 
organization declares, as large amounts paid as dividend 
suggests that low amount would be on the market to the 
corporate to pay-off their obligations. Thus, the study 
can identify the link existing between dividend policy 
and its effect on the market performance of the share.
One of the most important policies in company is the 
dividend policy. This is often not solely from the 
perspective of the corporate, however additionally from 
that of the shareholders, the customers, the employees, 
the regulative bodies and also the government. The 
relative importance of this policy stems from the actual 
fact that it's a polar policy around which alternative 
economic policies rotate, hence central to the 
performance and valuation of companies. A firm's 
dividend policy refers to its selection of whether or not to 
disburse money to shareholders, in what fashion, and in 
what quantity. The foremost obvious and vital facet of 
this policy is that the firm's call whether or not to pay a 
cash dividend, how much higher the cash dividend ought 
to be, and the number of times it ought to be distributed. 
In an exceedingly broader sense, dividend policy 
additionally encompasses selections like whether or not 
to distribute money to investors via share repurchases or 
specially selected dividends instead of regular 
dividends, and whether or not to suppose stock instead of 
cash distributions. Other sorts of dividend payments, 
particularly share repurchases are far more 
unremarkably used nowadays, so the dividend call is 
more complex and tougher than in the past.

According to Institute of Chartered Accountants of 
India, dividend is defined as "a distribution to 
shareholders out of profits or reserves available for this 
purpose”. 
1. The word “dividend” indicates to the portion of 
profits (after tax) which is distributed among the 
shareholders of the company. 
2. Dividend could also be outlined as the return that an 
investor gets from the corporate, out of its profits, on 
his/her shareholdings.
RESEARCH OBJECTIVES
· To examine relationship between dividend 

 policy and investment decision.
· To check the effect of dividend on market value 

 of the share.
VARIABLES
Earnings per Share (EPS): It is one of the key ratios 
influencing the stock price, calculated by dividing the 
amount of the firm's earnings after tax by its number of 
stocks. 
Dividend per Share (DPS): It is the amount of cash 
dividend granted to stock holders after being approved 
in regular meetings.
Dividend Policy: The policy followed by the company 
to deciding the amount of payment to shareholders as 
dividend.
Dividend Payout Ratio: It computes the relationship 
between dividends and earnings. What percentage of 
earnings will bea distributed to the shareholders as a 
form of dividend from profit?
It has been calculated as, D/P Ratio = (Dividend per 
Share /Earnings per Share)*100
Share price: It is the price of an individual share of a 
company at Stock Exchange.
DATA ANALYSIS
Secondary data has been analyzed using Karl Pearson`s 
coefficient of correlation in Microsoft Excel 2013.
Data Analysis and Interpretation:

State Bank of India
YEAR EPS(Rs.) DPS(Rs.) DPR(%) SHARE 

PRICE(Rs.)* 

2009 14.37 2.90 20.19 106.71 

2010 14.43 3.00 20.78 207.82 

2011 13.01 3.00 23.05 276.53 

2012 18.43 3.50 20.06 209.64 

2013 21.00 4.15 20.12 207.27 

2014 15.67 3.00 20.56 191.77 

2015 17.55 3.50 19.51 267.05 

2016 12.98 2.60 20.28 194.25 

 Source: SBI Corporate Website
*Figures for the years 2009-2013 have been adjusted to 
reflect the effect of split of equity shares from nominal 
value of Rs 10 each into ten equity shares of nominal 
value of Re 1 each.
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Correlation Analysis:

 

EPS DPS DPR 

SHARE 

PRICE 

EPS 1 

   DPS 0.956456027 1 

  DPR -0.52756405 -0.31515 1 

 SHARE PRICE 0.096673653 0.258906 0.384152 1 

 Interpretation: Value of Karl Pearson`s coefficient of 
correlation between DPR and EPS is -0.31515 So, it can 
be stated that Dividend Payout Ratio is negatively 
correlated with EPS  while positively correlated  with 
Share Price because the value of Karl Pearson`s 
coefficient of correlation between DPR and Share Price 
is  0.384152 in case of SBI.
Descriptive Statistics of Parameters:

EPS DPS DPR SHARE PRICE 

Mean 15.914 Mean 3.206 Mean 20.568 Mean 207.63 

Standard 

Deviation 2.866 

Standard 

Deviation 0.485 

Standard 

Deviation 1.069 

Standard 

Deviation 51.958 

Minimum 12.82 Minimum 2.6 Minimum 19.51 Minimum 106.71 

Maximum 21.006 Maximum 4.15 Maximum 23.05 Maximum 276.53 

 

Interpretation: The EPS of SBI shows an interesting 
trend in the year 2013 but it drops by 25.37% in the year 
of split i.e., 2014. The DPS rises up to Rs. 4.15 in the year 
2013 but shows a decreasing trend afterwards. The 
dividend payout ratio lies in the range of 19.51 percent to 
23.05 percent during eight years of study.

Interpretation: The share price of SBI has shown an 
increasing trend till 2011 then it drops by 24.19% in 
2012, thereafter it keeps on decreasing till 2014. In the 
year 2015, it rises by 39.25% but again falls by 26.37%.

2. Union Bank of India:
YEAR EPS(Rs.) DPS(Rs.) DPR(%) SHARE PRICE(Rs.) 

2009 34.18 5.00 14.62 139.66 

2010 41.08 5.50 13.38 174.37 

2011 39.71 8.00 20.14 211.31 

2012 34.07 8.00 23.48 235.91 

2013 38.93 8.00 20.54 262.90 

2014 27.99 4.00 14.29 268.20 

2015 28.05 6.00 21.39 288.40 

2016 20.42 1.95 9.54 295.44 

 Source: Union Bank of India Website
Correlation Analysis:

 

EPS DPS DPR SHARE PRICE 

EPS 1 

   DPS 0.7641903 1 

  DPR 0.42301067 0.894736 1 

 SHARE PRICE -0.642451207 -0.20686 0.090242 1 

 Interpretation:  Value of Karl Pearson`s coefficient of 
correlation between DPR and EPS is 0.42301067. So, it 
can be stated that Dividend Payout Ratio is positively 
correlated with EPS. And there is a positive correlation 
between DPR and Share Price because the value of Karl 
Pearson`s coefficient of correlation is 0.090242 in case 
of Union Bank of India.

EPS DPS DPR SHARE PRICE  

Mean 33.053 Mean 5.806 Mean 17.172 Mean 234.523 

Standard 

Deviation 7.129 

Standard 

Deviation 2.182 

Standard 

Deviation 4.857 

Standard 

Deviation 55.691 

Minimum 20.42 Minimum 1.95 Minimum 9.54 Minimum 139.66 

Maximum 41.08 Maximum 8 Maximum 23.48 Maximum 295.44 

 

Descriptive Statistics of Parameters:

Interpretation: The EPS of Union Bank of India shows 
a fluctuating trend, it has been increased by 20.18% in 
2010 but falls again by 17.06% in 2012 and by 47.54% 
in 2016 after an increase in the year 2013. The DPS has 
also shown the fluctuating trend. The dividend payout 
ratio lies in the range of 9.54 percent to 23.48 percent 
during five years of study.

Interpretation: The share price of Union Bank of India 
has shown an increasing trend from 2009 to 2016. It lies 
in the range of 139.66 and 295.44
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Private Sector Banks:
1. HDFC Bank:
YEAR EPS(Rs.) DPS(Rs.) DPR(%) SHARE 

PRICE(Rs.)* 

2009 10.57 2.00 22.17 194.68 

2010 13.51 2.40 21.72 386.70 

2011 17.00 3.30 22.72 469.17 

2012 22.11 4.30 22.70 519.85 

2013 28.49 5.50 22.77 625.35 

2014 35.47 6.85 22.68 748.80 

2015 42.15 8.00 23.62 1022.70 

2016 48.84 9.50 23.51 1071.15 

 Source: HDFC Bank Website
*Figures for the years 2009-2012 have been adjusted to 
reflect the effect of split of equity shares from nominal 
value of Rs 10 each into five equity shares of nominal 
value of Rs 2 each
Correlation Analysis:

 

EPS DPS DPR SHARE PRICE 

EPS 1 

   DPS 0.999456 1 

  DPR 0.873257 0.877874 1 

 SHARE PRICE 0.982732 0.978997 0.886026 1 

 Interpretation:  Value of Karl Pearson`s coefficient of 
correlation between DPR and EPS is 0.873257. So, it can 
be stated that Dividend Payout Ratio is positively 
correlated with EPS. And there is a positive correlation 
between DPR and Share Price because the value of Karl 
Pearson`s coefficient of correlation is 0.886026 in case 
of HDFC Bank.
Descriptive Statistics of Parameters: 
EPS 

 

DPS 

 

DPR  

 

SHARE PRICE   

Mean 27.267 Mean 5.231 Mean 22.736 Mean 629.8 

Standard 

Deviation 13.916 

Standard 

Deviation 2.715 

Standard 

Deviation 0.625 

Standard 

Deviation 304.644 

Minimum 10.57 Minimum 2 Minimum 21.72 Minimum 194.68 

Maximum 48.84 Maximum 9.5 Maximum 23.62 Maximum 1071.15 

 

Interpretation: The EPS and DPS of HDFC Bank show 
an increasing trend from 2009 to 2016. The dividend 
payout ratio is almost constant and lies in the range of 
21.72 percent to 23.62 percent during eight years of 
study. The graph shows that HDFC Bank is following 
stable dividend policy.

Interpretation: The share price of HDFC Bank has 
shown an increasing trend from 2009 to 2016. It lies in 
the range of 194.68 and 1071.15. There is a growth of 
98.63% in the year of split i.e., 2010 and of 36.57% in 
the year 2015.
2. AXIS Bank:

YEAR EPS(Rs.) DPS(Rs.) DPR(%) SHARE 

PRICE (RS.)* 

2009 10.12 2.00 19.76 56.90 

2010 13.16 2.40 18.23 79.19 

2011 16.59 2.80 16.87 92.55 

2012 20.59 3.20 15.54 110.39 

2013 23.93 3.60 16.29 141.50 

2014 26.51 4.00 15.11 162.69 

2015 31.18 4.60 14.78 188.47 

2016 34.59 5.00 14.48 223.12 

 Source: Axis Bank Website
*Figures for the years 2009-2014 have been adjusted to 
reflect the effect of split of equity shares from nominal 
value of Rs 10 each into five equity shares of nominal 
value of   Rs. 2 each.

Correlation Analysis:

 

EPS DPS DPR 

SHARE 

PRICE 

EPS 1 

   DPS 0.99906 1 

  DPR -0.92786 -0.92142 1 

 SHARE 

PRICE 0.993548 0.995658 -0.89121 1 

 Interpretation: Value of Karl Pearson`s coefficient of 
correlation between DPR and EPS is -0.92786. So, it can 
be stated that Dividend Payout Ratio is negatively 
correlated with EPS. There is also a negative correlation 
between DPR and Share Price because the value of Karl 
Pearson`s coefficient of correlation is -0.89121 in case 
of Axis Bank.
Descriptive Statistics of Parameters:

EPS DPS DPR SHARE PRICE 

Mean 22.083 Mean 3.45 Mean 16.382 Mean 131.851 

Standard 

Deviation 8.596 

Standard 

Deviation 1.051 

Standard 

Deviation 1.835 

Standard 

Deviation 57.291 

Minimum 10.12 Minimum 2 Minimum 14.48 Minimum 56.9 

Maximum 34.59 Maximum 5 Maximum 19.76 Maximum 223.12 
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Interpretation: The EPS and DPS of Axis Bank show 
an increasing trend. The dividend payout ratio lies in the 
range of 14.48 percent to 19.76 percent during eight 
years of study.

Interpretation: The share price of Axis Bank has shown 
an increasing trend from 2009 to 2016 even after 
decrease in dividend payout ratio and lies in the range of 
56.9 and 223.12

FINDINGS OF THE STUDY
· Dividend policy is incredibly necessary within the 

management of earnings of the company. Thus, 
choices concerning dividend policy have a 
substantial impact on financial status of the firm, its 
share prices and its future growth. 

· The valuation of any company depends on its 
earnings. Because of decentralization of possession 
and management in structure of the company, it is 
obvious to determine the dividend policy within 
which the trusts of shareholders are preserved. 

· The study discloses the correlation of various 
variables like Earning per share, Dividend per share, 
share value with dividend payout. Exceptional 
observations were found among these variables for 
various corporations in industry. Excluding this, the 
study additionally shows how the fluctuations in 
dividend payout have taken place, year by year 
because of variations in the variables. 

· According to the analysis, it has been found that 
there exists a positive relationship between dividend 
payout and share value of the companies.

CONCLUSION
The firms chosen are ascertained to have continuous 

dividend payment records and general trend shows 

that the dividends have either remained constant or 
inflated but instances of decline in dividends are 
rare. 

· Knowing the importance of least related variable on 
dividend payout of chosen corporations, it is 
ascertained that though in several instances results 
do support theoretical expectations concerning 
dividend policy, there are cases where the results are 
not consistent with theoretical aspects. 

· The study reveals that in most of the businesses least 
related variable have no effect on dividend payout 
while in some, least related variable have influence 
on dividend payout. 

· It additionally reveals that every corporation though 
involved in an equivalent trade and facing same 
business atmosphere has its own and distinctive 
dividend policy that is because of company-specific 
requirements and factors.

SUGGESTIONS
· Dividend policy is decided mostly on the judgment 

of the management. One of the important issue 
management should scrutinize is shareholders' 
interests. 

· Since reduction in dividend might produce a 
negative impression within the mind of 
shareholders which is able to have an effect on the 
credit position of the corporate therefore, it is 
instructed to the businesses that dividend raised 
must not be lessened.

· Declaration of dividends is important every year. As 
shareholders' are the owners of the company and 
risk is directly related to the possession and 
shareholders bear the risk, so they expect a good 
return in sort of dividend. Therefore, it is suggested 
to the businesses to fix fair dividends to the 
shareholders for higher investment choices and 
goodwill of the corporate. 

· Dividend policy ought to be determined keeping in 
mind the expansion of the firm. A high dividend 
payout reduces access of the firm to retained 
earnings, the most affordable supply of capital. For 
that purpose, management might like lower 
dividend payout ratios, particularly in growth 
companies because the retained earnings would be 
required for growth purposes.
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In the present scenario many people talked about 
corporate social responsibility. The Companies Act 
2013 mandate the companies to spend at least 2 percent 
of their average net profits made in the preceding three 
years on CSR activities. The requirement will apply to 
any company that is incorporated in India, whether it is 
domestic or a subsidiary of a foreign company, and 
which has (1) net worth of Rs. 5 billion or more (US$83 
million), (2) turnover of Rs. 10 billion or more (US$160 
million), or (3) net profit of Rs. 50 million or more 
(US$830,000) during any of the previous three financial 
years (bsr.org). it should be notable that in a country 
such as India, where one-third of the population is 
illiterate, two-thirds lack access to proper sanitation, 
the passage of the Companies Act should be welcomed 
as a positive step forward in ensuring that business 
contributes to equitable and sustainable economic 
development. But there are also a number of reasons to 
think it may not greatly improvement in CSR. Indian 
companies still equate CSR with corporate philanthropy 
rather than considering CSR as a holistic view of the 
impacts business has on society and the environment 
through its operations. It may be also considered that 
the investment on CSR activity could lead the profit of 
the companies. Some researchers also found out that the 
positive relationship between CSR and profitability. 
Here in this study we are taken the insurance companies 
for analyzing the CSR investment and the Profitability. 
The results showed the negative correlation between 
CSR investment and Profitability of Insurance 
companies.
Keyword : Corporate Social responsibility, 
Profitability, Indian Insurance Companies 

INTRODUCTION
This research paper is divided into eight sections. First 
section is related to introduction about the different 
sections. Second section is related to Literature Review, 
which covered the concept of Corporate Social 
Responsibility and Financial Performance of selected 
insurance companies. It is expected that this literature 
review will help the readers to understand in a better way 
to the Corporate Social Responsibility practices and 
Indian Insurance Sector. Third section is related to 
Objectives of the study.This paper has two objectives. 
First objective is related to determination of the 
relationship between CSR emphasis / investment and 
long term profitability/ financial performance and 
determination of the relationship between CSR 
emphasis /investment and increase or long term growth 
of Market Capitalization. Fourth section is related to 
Research Methodology used in this paper. Fifth section 
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deals with the Data Analysis and Interpretation. Sixth 
section is related to findings & discussions. Seventh 
section is related to conclusion, suggestion & limitation 
and eight sections is deals with the references. 

LITERATURE REVIEW
CSR and Profitability/ Firms Financial Performance
Profitability is financial terms which determine success 
or failure of business through measurement of profit.  
Profitability of business can be measure through Profit 
Margin Ratio, Gross Margin Ration and Return on 
Investment Ratio.
CSR and Profitability are a controversial issue for the 
business world.  Wang, Shuqin (2014) assess the 
relationship between CSR and Profit.  And concluded 
that there are two types of opinion exist for CSR and 
Profitability relationship. One is burden and another is 
proliferation opinion. First opinion is against the CSR 
and proliferation hold a positive attitude if CSR practice 
helps in to increase profit.
Mahbuba & Farzana (2013) have studied the 
relationship between CSR and Profitability in respect to 
Dutch Bangla Bank Ltd. They considered the CSR 
expenditure and Profit after Tax as an independent and 
dependent variable for the study. The study concludes 
that there is positive relationship between both of them. 
Ekatah et al. (2011) explored the same relationship in 
Royal Dutch Shell Plc. They used content analysis 
(sustainability report and annual report). The finding of 
the study shows that there is a positive relationship 
between CSR and Profitability. 
Stanwick & Stanwick (1998) examined the relationship 
between Corporate Social Performance and financial 
performance of an organisation. It was concluded that 
there is positive relationship between both of them. 
Bolanle et al. (2012) tested the causal relationship 
between CSR and Profitability of Nigeria Banks. 
Researchers used Pearson correlation and regression 
analysis to find the relationship if any and impact of CSR 
expenditure on profit after tax. They concluded that CSR 
expenditure and PAT have a positive relationship and 
CSR expenditure lead to increase in the profit after tax of 
the bank.
Raza et al. (2012) analyzed the CSR and Corporate 
financial performance by using content analysis. 
Researchers consider CSR and profit ratio to access the 
relationship. They concluded that both of them have 
positive relationship.
Sandhu &Shveta (2010) conducted the study to find the 
relationship in CSR and Financial performance. It was 
based on 93 companies operating in India. By the help of 
content analysis and statistical test authors concluded 
that significant positive impact of CSR on corporate 

profitability. 
This is not necessary that CSR and Profitability have 
always positive relationship. Aras et al. (2009) explored 
the relationship between CSR and financial 
performance in Turkish companies. In this study authors 
not found any significant relationship between CSR and 
financial performance/profitability.  Same type of result 
is also founded by Madorran & Garcia (2016). Their 
study was based on Spanish companies with the 
objective to find the relationship between CSR and 
Financial performance. They found out that there is no 
clear relationship between both of them. Waddock and 
Graves (1997) & McWilliams and Siegel (2001) 
founded in their study that there is no relationship 
between CSR and financial performance.
The above all discussed literature raveled that the 
relationship between CSR and Financial performance / 
profitability are mixed. The positive significant 
relationship leads to an improvement in financial 
performance. And the negative relationship suggests 
that high level involvement of CSR lead to poor 
financial performance, which limits CSR expenditure. 

OBJECTIVES
The main objectives of the study are:
Ÿ To determine the relationship between CSR 

emphasis / investment and long term profitability / 
financial performance.

Ÿ To determine the relationship between CSR 
emphasis /investment and increase or long term 
growth of Market Capitalization.

RESEARCH METHODOLOGY
For the first objective “To determine the relationship 
between CSR emphasis / investment and long term 
profitability/ financial performance” descriptive 
research design is used. Quantitative research approach 
is used. Data has been collected through secondary 
sources such as three years annual reports of the 
company and company websites. Nineteen companies 
are selected as a population. Here those companies are 
selected which disclose their operating profit (Loss) and 
CSR expenditure during each of the 3 years (2014-15, 
2015-16, and 2016-2017) annual reports.  Data has been 
analyzed through inferential statistics and use of mean, 
standard deviation and Pearson correlation has been 
made.
For the second objective “To determine the relationship 
between CSR emphasis /investment and increase or long 
term growth of Market Capitalization”

DATA ANALYSIS AND INTERPRETATION
Determination of relationship between CSR emphasis / 
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HDFC Standard Life Ins. Co. Ltd. 

ICICI Prudential Life Ins. Co. Ltd. 

Life Insurance Corporation of India 

SBI Life Insurance Co. Ltd. 

Future Generali India Life Ins. Co. Ltd 

Bajaj Allianz Generali Ins. Co. Ltd. 

ICICI Lombard General Ins.  Co. Ltd 

IFFCO Tokio General Insurance Co. Ltd 

National Insurance Co. Ltd. 

The New India Assurance Co. Ltd. 

The Oriental Insurance Co. Ltd. 

United India Insurance Co. Ltd. 

Reliance General Insurance Co. Ltd. 

Royal Sundaram Alliance Ins. Co. Ltd. 

Tata AIG General Insurance Co. Ltd. 
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investment and long term profitability/ financial 
performance
Our first objective is “To determine the relationship 
between CSR emphasis / investment and long term 
profitability/ financial performance”. Here CSR 
emphasis / investment mean that amount allocated by 
Insurance companies for social obligation. And for long 
term profitability/ financial performance is related to 
operating profit (loss) earned by insurance companies. 
For the above objective we have taken 3 years average 
CSR investment and Operating profit. Details are given 
below.

Relationship CSR emphasis / investment & financial 
performanceRelationship between CSR emphasis / 
investment and long term profitability/ financial 
performance

Pearson Correlation value is -.102. It shows that 
Correlation between CSR emphasis/ investment and 
long term profitability / financial performance have a 
very weak and negative correlation. 
Relat ionship between CSR and long term 
profitability/Market Capitalization
Our forth objective is “To determine the relationship 
between CSR emphasis /investment and increase or 
long term growth of Market Capitalization”.
This objective cannot be fulfilled due to unavailability of 
Market Capitalization data from 2014-15 to 2016-17. 
Only few companies are registered in National Stock 
Exchange of India and Bombay Stock Exchange of 
India. 

FINDINGS & DISCUSSIONS
Relationship between CSR emphasis / investment and 
long term profitability/ financial performance
In an order to determine the relationship between CSR 

emphasis / investment and long term profitability/ 
financial performance we have taken 19 insurance 
companies whose operating profit and CSR investment 
data are available. Our finding shows that the Pearson 
Correlation is -.102 it shows that it is a very weak and 
negative correlation.  We can say that CSR Investment 
and Operating Profit are not positively correlated. 
Relationship between CSR emphasis / investment and 
increase or long term Market Capitalization
This relationship cannot be found due to unavailability 
of the Market Capitalization data. 

CONCLUSION, SUGGESTION & LIMITATION
Relationship between CSR emphasis / investment and 
long term profitability/ financial performance 
Pearson Correlation value is -.102. It shows that 
Correlation between CSR emphasis/ investment and 
long term profitability / financial performance have a 
very weak and negatively correlated.  Many researchers 
support the negative relationship between CSR and 
Financial performance of business. Kolstad (2007) 
concluded that CSR performance cannot always go 
along with profitability and profit can be gained through 
fulfilling other business obligations.  Rainey (2006) 
explored that CSR is only an investment tools for the 
business and it bring no more contribution on 
profitability.  
Relationship between CSR emphasis /investment and 
increase or long term growth of Market Capitalization: 
We could not found this relationship due to 
unavailability of past year market capitalization data. 

LIMITATIONS
No study can be done without some limitations. The 
present study is not the exceptions. The researcher has to 
face numerous problems during his field work. 
However, the researcher could overcome quite a few of 
them but still he has to face some. 
Third issue was Insurance Companies financial data 
(Market Capitalization) are not available to determine 
the relationship between CSR emphasis /investment and 
increase or long term growth of Market Capitalization
Last but not the least, study only focus on to find 
positive, negative or neutral relationship between CSR 
and profitability, but overlook the mediating impacts 
from intangible resources, e.g. innovation, human 
capital, culture and reputation (Surroca et al. 2009)
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Abstract

All of us are participants as active player in the world of 
consumer behaviour. The second industrial revolution 
and the modern changes are the challenges of 
understanding consumer behaviour. It is a particular 
person's own interest for various reasons and it includes 
marketing, education and public policy etc. The 
behaviour of the Indian consumers' has a major change 
in organized retail sector. The consumer taste and 
preferences are changing fast in the fast changing 
world. Media and occupation of consumers have caused 
a major change in the way of lives and spending pattern 
of money. Consumers now want to shop, eat and 
entertainment under one roof. Consumers have today 
seen a tremendous increase of choices, new categories, 
and new shopping options and have increasing 
disposable income to fulfil their aspirations. They look 
for more information to make these choices. Consumers 
want convenience in shopping and want to enjoy 
shopping experience. Shopping is no longer seen as an 
ordinary task, but it is now more exciting and keeps the 
prospect engaged.  Consumer view in India is changing 
and the retailers need support to formulate their 
strategies to give added value to the consumers. So, each 
retailer needs to provide the better retail market place. 
This mainly involves identifying the key drivers of 
growth, the consumer profile and expectations. It also 
means evaluating the nature of competition and 
challenges in the market place. All these have led the 
Indian organized retail sector to dedicate more attention 
to an analysis of the consumer behaviour in order to 
meet the target market needs more effectively.
Keywords: Behaviour, Retail, Consumer, Organised and 
Unorganised Retail, Consumer's Purchasing Pattern

INTRODUCTION
Overview 
The Indian retail market has been ranked the second 
most attractive emerging market for investment after 
Vietnam. The Indian retail industry is estimated to be 
worth Rs 13-14 lakh crore in FY 2008. The Indian retail 
sector is highly fragmented in nature. The penetration of 
Organised Retail in the Indian market is much below the 
levels in other countries. Organised/Modern retailing 
refers to trading activities undertaken by licensed 
retailers and includes formats such as hypermarkets and 
supermarkets, and retail chains. Organised Retail, 
valued at Rs 96,500 crore in 2008, accounts for around 
5% of the total retail market. Organised Retail has been 
growing at an impressive rate of 35% to 40% in the last 
few years compared to 9-10% growth in the overall 
retail industry. Traditional/unorganised retailing 
contributes to about 95% of total retail revenues. 
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Source: Indian retail Report and IMaCS analysis
REVIEW OF LITERATURE 
Survey of literature in this study covers, demographic 
profiles of the sample consumers and its impact on their 
buying preferences, challenges faced by organised and 
unorganized retailers 
Ganesh Das (2015) , in his study assumed, the retailers 
can prepare themselves to face the competition in future 
time period. They agreed to provide good quality 
product and branded product on reasonable price. This 
will help them to survive in the new retail environment. 
Most of the customers are interested to buy grocery and 
daily use product nearby the house. In order to attract 
more customers, the unorganized retailers have to offer 
attractive promotional schemes and attractive discounts 
as offered by organized retailers. It will become a strong 
tool to survive in future retailing environment. 
Syed and Dr. Chanchalwala (2015), opined that there 
are number of issues which governs the buying 
behaviour of an individual out of that age is consider as 
one of the noticeable factors next to price of the product 
and income. A large number of researches have been 
done on the cognitive process of buying behaviour. 
Consumer decision making is complicated process. 
Psychological aspect a consumer is observed as income, 
irrational and income and passive when making 
decision. 
Abdul Waheed et.al (2014), in his studies identified that 
there are seven independent variables which governs 

purchase behaviour and that are age, education, income, 
marital status, credit facility and mostly price of the 
product. They opined that, education and income are the 
major factors of the purchase decision as compared to 
other.
OBJECTIVES 
The main objectives of this paper are to analyse and 
compare consumer buying behaviour towards organised 
and unorganised retail formats. To explore the factors 
affecting the preference towards organised and 
unorganised retail stores.
SEGMENTS BASED ON PRODUCTS RETAILED 
Categorisation based on type of products is more 
widely used to understand the Indian organized Retail 
sector. The segments are the following: 

Ø Clothing , Textiles & Fashion Accessories  
Jewellery

Ø Watches

Ø Footwear

Ø Health & Beauty Care Services 

Ø Pharmaceuticals

Ø Consumer Durables,

Ø Home  Appliances/Equipments

Ø Mobile handsets, Accessories & Services  

Ø Food & Grocery 

Ø Books, Music &Gifts

Ø Out-of-Home Food Services:

Clothing and Textiles, Footwear, Consumer durables & 
home appliances, Food & Grocery are the major retail 
categories which account for 76% of the organized retail 
market.
Clothing & Textiles:
Apparel and accessories retailing is the largest segment 
of Organised Retailing in India, constituting 38% of the 
total Organised Retail. The penetration of Organised 
Retail in the category is around 23%. Major sub 
segments are based on Gender (Men & Women), Age 
(Kids, Infant), Use and occasion based (Formal, Casual, 
Bridal, Sportswear, Uniforms, etc). Most of the major 
sub segments have performed well on account of 
demographic, economic and social factors like high 
disposable incomes, more number of working women, 
young demography, etc The share of clothing in the 
Private Final Consumption Expenditure (PFCE) has 
marginally reduced from 4% to 3.8% in FY 2008 as well 
as Y-O-Y growth in PFCE on clothing has also slowed 
down 6.5% in 2007-08.The Organised Retail segment 

Traditional/unorganised retailing which involves the 
local kirana shops, paan /beedi shops, hand cart and 
pavement vendors, etc. continues to be the backbone of 
the Indian retail industry. India has one of the highest 
densities of shops per population with 1.5 crore small 
retail outlets in India (14 shops per 1,000 people).
Industry Size and Growth
The Organised Retail market stood at Rs.96, 500 crore in 
2008. The industry has grown at a CAGR of 36% 
between 2004 and 2008. This growth was mainly driven 
by changing lifestyles, rising disposable incomes, 
favourable demographics, and easy credit availability, 
etc.
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Sources: Image retail 2009

Jewellery:
Jewellery accounts for 3% of the Organised Retail 
market and the penetration of Organised Retail is 
only 3%- 4%. The growth in Organised Retail was 
31% in 2007 as compared to a growth of 9.6% in the 
total retail market. The two major segments of this 
sector in India are gold jewellery and diamonds. 
Gold jewellery forms around 80% of the Indian 
jewellery market, with the balance comprising 
fabricated studded jewellery that includes diamonds 
as well as gemstone studded jewellery. The Indian 
gems and jewellery market continues to be 
dominated by the unorganised sector in the form of 
“Family jeweller”. However, with the Indian 
consumer becoming more aware and quality 
conscious, branded jewellery is becoming very 
popular. This industry with a large number of 
retailers is expected to see larger players and 
consolidation growing forward.
Footwear:
India is the second largest manufacturer of footwear 
in the world, next only to China. The market size of 
footwear in India is 2.6-35 billion pairs per annum. 
The market size of the footwear industry in the top 
20 cities in the country is estimated to be 10 crore 

has done well in the last few years despite of the 
aforementioned factors on account of consumers 
upgrading to premium brands. The premium range 
across apparel segments has shown the fastest growth in 
volume and value on account of rising aspirations as well 
as a growing willingness to pay a premium for quality. 
Malls & Hypermarkets are likely to increase the 
penetration of organised apparel retailing in the country.

pairs per annum. Organised Retail has higher levels 
of penetration in footwear and the segment 
accounts for around 10 % of the total Organised 
Retail market. The organised footwear retail 
market can be segmented based on utility - sports 
footwear, semiformal/ casual footwear and formal 
wear, as well based on gender/age - men, women & 
kids.
Health & Beauty Care Services: 
The category includes health and beauty care 
services such as weight loss clinics, skin and hair 
treatment clinics, beauty parlours/saloons and spas 
and accounts for 1% of the Organised Retail 
market. This category comes under the realm of 
service retailing and involves human resource with 
specific skill sets. Beauty parlours and saloons are 
the major sub segments which are dominated by the 
unorganised segment.
Pharmaceuticals: 
Pharmacy retail space is dominated by unorganised 
players “neighbourhood chemists” which are small 
family owned stores measuring less than 250 sq. ft. 
The pharmacy market has around 800, 0007 
retailers which indicate the scope of consolidation. 
Pharmaceuticals retail accounts for 3% of the 
Organised Retail pie. About 2% of the pharmacy 
retail industry is now occupied by organised 
retailers such as Apollo Healthcare, Medicine 
Shoppe, and Guardian Pharmacy. Factors such as 
ambience, availability, reliability and quality of 
drugs, price discounts on account of economies of 
scale in procurement will help organised pharmacy 
retailers to garner a bigger share of the market.
Consumer Durables, Home Appliances / 
equipments: 
The category consists of various white goods such 
as refrigerators, washing machines as well as 
electronic products (excluding mobile phones). 
Indian consumer durable industry is having 
significantly less penetration levels as compared to 
other countries in the world. As a result of this, 
India is having enormous un realised potential. The 
rural market is growing faster than the urban 
market, although the penetration level in rural area 
is much lower. Split air-conditioners, frost-free 
refrigerators, fully automatic washing machines, 
microwave ovens, and high-end flat panel TVs are 
likely to have healthy growth rates. The colour 
televisions (CTV) segment is expected to be the 
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largest contributing segment to the overall growth 
of the industry. The Indian middle class, defined by 
the National Council of Applied Economic 
Research (NCAER) as households with annual 
income of between Rs. 2.5 lakh and Rs. 5 lakh, has 
been driving the consumption of goods such as cars, 
refrigerators and colour TV sets. According to 
NCAER, such consumers, accounting for about 
12% of the country's households, owned 60% air 
conditioners and 25% of all TV sets and 
refrigerators.
Mobile handsets, Accessories & Services: 
The increasing penetrations of mobile phones have 
offered opportunities in handsets & accessories as 
well as recharge cards (in case of GSM phones) and 
repair service retailing. India witnessed a growth of 
25.5% in sales of mobile handsets during 2008 with 
124 million devices sold compared to 98.8 million 
during 2007. The number of mobile subscribers in 
India will touch 500 million by 2010, with growth 
in rural markets (B and C circles) . The number of 
mobile phone retailers in India is expected reach 10 
lakh by 2010. This segment accounts for 3 % of the 
Organised Retail market. The market has seen the 
entry of large retail chains like Univer cell, The 
Mobile Store, and Hotspot.
Furnishings, Utensils, Furniture-Home & 
Office: 
This segment constitutes 6% of the Organised 
Retail market. The penetration of Organised Retail 
in the sector is more pronounced in the premium 
category like high end modular kitchens, designer 
furniture, bathroom accessories, etc. The major 
players in this segment include Godrej Lifespace, 
Fabindia, Home Town, and Style Spa & Welspun. 
Economic development and easy credit availability 
have led to a boom in both in housing and 
commercial sector fuelled the demand for furniture 
and furnishings. Social factors like young 
demography, nuclear families etc have also 
contributed to the same.
Food & Grocery: 
Food and grocery, which is the largest segment of 
the total retail industry, is the second largest in the 
organised space accounting for 11.5% of the 
market. This segment holds the largest potential for 
Organised Retail. The share of Organised Retail is 
more in case of dry groceries. The economies of 
scale allow the retailers to offer products at a 

cheaper rate to the very price sensitive Indian 
customers along with assortment of goods and the 
right ambience. The unorganised segment 
dominates the wet grocery segment. Unorganised 
supply chains and regulations are the key 
bottlenecks for organised retailers. The key players 
in this segment are Food Bazaar, Reliance Fresh, 
More, and Spencer's.
Out-of-Home Food Services: 
This segment constitutes about 7% of the Organised 
Retail market. The key success factors for 
Organised Retailers are quality, ambience and 
differentiated product offerings. Lifestyle changes 
have led to people leading a fast pace life have led a 
spurt in number of restaurants, and fast food joints. 
“Eating out” as means of recreation has also caught 
up. Indians' taste buds are more than willing to taste 
international cuisines such as Chinese, Italian, Thai, 
and Mexican which offers a “change” from the 
traditional Indian cuisine. Most of the leading 
multinational foodservice chains such as Pizza Hut, 
McDonald's have adopted the franchising route to 
set-up their Indian operations.
Books, Music & Gifts: 
This segment constituted 3% of the Organised 
Retail market with most of the penetration being 
limited to urban areas. Key players in this segment 
include Planet M, Music World, Landmark, 
Odyssey, Higginbotham's and Archie's. The 
differentiating factors for the organised formats are 
services include book reading sessions (for book 
retailing), ambience and wide assortment of goods. 
Marketing efforts like “Occasion Marketing” 
(Father's Day, Mother's Day etc) and brand building 
activities have contributed to the growth of Gift 
retailers. The segment is likely to be significantly 
impacted by the growth in internet usage and mobile 
phone penetration. Music downloads on 
phone/internet; e-retailers like Amazon are likely to 
offer stiff competition to the industry. Pirated books 
and music have always been a source of problem 
and will continue to be so in the near future.
EVOLUTION OF RETAIL MARKET IN 
INDIA
 Retailing, one of the largest sectors in the global 
economy, is going through a transition phase in 
India. For a long time, the corner grocery store was 
the only choice available to the consumer, 
especially in the urban areas. This is slowly giving 
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way to international formats of retailing. The 
traditional food and grocery segment has seen the 
emergence of supermarkets/grocery chains, 
convenience stores and fast-food chains. The 
traditional grocers, by introducing self-service 
formats as well as value-added services such as 
credit and home delivery, have tried to redefine 
themselves. However, the boom in retailing has 
been confined primarily to the urban markets in the 
country. In the 1980s manufacturer's retail chains 
like DCM, Gwalior Suiting, Bombay Dying, 
Calico, Titan etc started making its appearance in 
metros and small towns. Multi brand retailers came 
into the picture in the 1990s. In the food and FMCG 
sectors retailers like Food world, Subhiksha, 
Nilgris are some of the examples. In music segment 
Planet M, Music world and in books Crossword and 
Fountainhead are some others. Shopping Centres 
began to be established from 1995 onwards. A 
unique example was the establishment of margin 
free markets in Kerala. The millennium year saw 
the emergence of super markets and hyper markets. 
Now big players like Reliance, Bharti, Tatas, HLL, 
and ITC are entering into the organized retail 
segment. Hence, discounting is becoming an 
accepted practice. Proper infrastructure is a pre-
requisite in retailing, which would help to 
modernize India and facilitate rapid economic 
growth and this would help in efficient delivery of 
goods and value-added services to the consumer. 
The big international retail bigwigs are waiting in 
the wings as the present FDI guidelines do not 
allow them to own retail outlets in the country. Wal-
Mart is testing the waters by agreeing to provide 
back end and logistic support to Bharti for 
establishment of retail chains with a view to study 
the market for future entry when the FDI guidelines 
change and to establish a backbone supply chain. In 
order to appeal to all classes of the society, retail 
stores would have to identify with different 
lifestyles. In a sense, this trend is already visible 
with the emergence of stores with an essentially 
`value for money' image. The attractiveness of the 
other stores actually appeals to the existing affluent 
class as well as those who aspire to be part of this 
class. Hence, one can assume that the retailing 
revolution is emerging along the lines of the 
economic evolution of society.

T H E  R O L E  O F  I N F O R M A T I O N  
TECHNOLOGY APPLICATIONS
As noted earlier the evolving role of information 
technology and information technology based 
applications has had a significant impact on the 
evolution, scope, organisation and implementation 
of the retail buying function, particularly in relation 
to supporting the move towards a consumer driven 
value chain. A wide variety of information 
technology systems have resonance with the buying 
function and link to process developments that 
connect store operations, buying, merchandising, 
replenishment and distribution with the supply side. 
This facilitates the integration of the buying 
function into wider retail processes and systems 
Central to many of the technologies supporting 
changes in grocery retail buying has been the 
underlying desire to seek out supply chain 
efficiencies with the cost of goods sold (including 
distribution) typically around 80-85% of sales in 
grocery retailing, the financial pressure to seek out 
purchasing and supply chain efficiencies is evident. 
The notion of partnerships in grocery supply chain 
management has their origins in the materials 
management literature. With the advent of lean 
production, Total Quality Management (TQM) and 
Just in Time (JIT), organisations built closer 
working relationships with a reduced number of 
suppliers, as this allowed increased efficiency and 
effectiveness.

Source: eMarketer, July 2015
BUYING PATTERN AND CHOICE OF INDIAN 
CONSUMERS BETWEEN UNORGANIZED AND 
ORGANIZED RETAIL:
The Changing Indian Consumer
The drivers for the impending retail boom or 'R' 
revolution are many. The increasing purchasing power 
of the Great Indian Middle Class is the major reason for 
retail rush that is being witnessed. Fuelling this fact is 
the changing demography of the Indian populace. The 



Vol. 11 No. 2 July-December 2018

A Bi Annual Journal

IMR-MANAGEMENT SPEAK

Pg.37

percentage of young people in the country is increasing. 
It portends well for the retail business as it is the young 
people who buy more than the old. Again the percentage 
of women in the population is showing an increasing 
trend. This again is good news for the retail market as 
women are more avid shoppers compared to men folk. 
The spread of the visual media is contributing its might 
in spreading visibility of various consumer goods to the 
public which heighten their aspirations to consume 
more and to shop in more congenial and luxurious 
environment. The increasing number of double income 
family who have more disposable income is another 
contributing factor for this phenomenon. Indian 
consumer is rapidly changing and evolving as far as his 
or her shopping habits are concerned. At the end of the 
day, a consumer is looking at the satisfaction of what is 
bought and from where. The various opportunities in the 
organized retail sector in India are mainly there for the 
Indian consumers behaviour pattern has changed. The 
Indian consumer wants to shop, eat and get 
entertainment in one place. Consumer shopping trends 
are changing and change is good for innovation and 
growth in the retail market. Over the years, the 
increasing literacy in the Country and the exposure to 
developed nations via satellite television or by way of 
the overseas work experiences, the consumer awareness 
has increased on the quality and the price of the 
products/services that is expected. Today more and 
more consumers are vocal on the quality of the 
products/services that they expect from the market. This 
awareness has made the consumer seek more and more 
reliable sources for purchases and hence the logical shift 
to purchases from the organized retail chains that has a 
corporate background and where the accountability is 
more pronounced. The changing identity of Indian 
women and the structure of the family is driving demand 
for convenience. Customers are demanding better store 
ambience and are looking for solution providers and 
external guarantors of quality and usability. The Indian 
consumer is increasingly focusing on value, 
convenience, variety and a better shopping experience. 
The increase in variety, quality, and availability of 
products, as well as an increase in spending power has 
resulted in consumers increasingly using supermarkets 
for their personal shopping.
Store Image and Consumer Shopping Habits
 Economical and social changes are major contributors 
for a growing fragmentation of consumers into multiple 
segments with different values and buying priorities. 
Consumers have become more pragmatic, educated and 
demanding, learning how to manage money and time 
more efficiently. Concerning food, the most important 
attribute mentioned was quality, followed by price. 

Indian consumer has different reasons for preferring 
different store formats, either modern or tradition. He 
confirms that in the case of hypermarkets, the main 
motives for preferences, in decreasing order are low 
prices, the possibility of buying everything in the same 
place and the general appearance of the store. Several 
investigations emphasize the possible coexistence of 
different store formats and others point out the 
relationship between the type of store and the type of 
products. These studies show that, while specialized and 
traditional stores are preferred for fresh products, 
hypermarkets are preferred for shopping in general, and 
also for frozen food, groceries and beverages. The Indian 
consumers are known to be price-sensitive and retailers 
have to manage with razor thin margins in order to 
compete for the share of wallet of the grocery consumer. 
Consumer spends on food constitute around just under 
50 per cent and margins on food retail is around 12-15 
per cent with a post-tax margin of 2 per cent .The entry of 
massive grocery format of Reliance and the proposed 
venture of Bharti-Wal-Mart is expected to further kick up 
competition in the business and put pressure on margins. 
Indications of cut-throat competition and an impending 
price-war is evident in selling of different products by 
Reliance Retail to the tune of 15-20% cheaper in grocery 
items like potatoes, onions and atta and as much as 50% 
in case of fruits. The Indian retailers understand the 
culture, taste and preferences of Indian consumers better 
(Kishor Biyani of Pantaloons as quoted in economic 
times, 2007). 
Some experts also like feel that given that the kirana 
stores do not have any overheads and are extremely 
presentable; if Indian big retailers can compete with 
them, they may compete with anybody and should not be 
worried about competition from international players 
(Sanjiv Goenka of RPG Enterprises as quoted in 
Economic Times, 2006). Indian consumer is also known 
to be extremely value-conscious with 80 per cent of his 
wallet consisting of essential and need-based purchase 
which he can get from the store nextdoor; the big 
question is whether he would travel all the way to the big 
store. The type of product which influences the 
purchasing patterns of customers is the store format and 
shopping has been found to be influenced by the local 
culture. Thus on the one hand, there are the organized 
retailers who are making a foray into the grocery market 
at a rapid rate with an impending threat to the livelihood 
of kirana shop-owners; and on the other, there is the 
highly price-sensitive consumer forcing market players 
to operate on thin margins.
Social Trends 
Social trends of a country have impact on the scheme of 
growth of food retailing in a country. India is a country 
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that is vast geographically and diverse culturally. But the 
trends now are slowly moving towards cultural 
integration where people of all states and diametrically 
opposite cultures tend to try out foods and materials of 
other states and communities. This movement towards 
social integration would make it very feasible in the near 
future for retailing chains and erstwhile local chains to 
spread across the country. Consumers in Indian markets 
are now only buying products that are labelled and the 
labels should contain true information about the 
product, safety and its quality having the required 
standard that may not threaten the health or safety of any 
single individual.
Traditional Retailer's Perceptions about Organized 
Retail 
Organized retail has deeply changed the Indian 
commercial structure. However, it is not exclusively 
responsible, as other changes (economical, social and 
cultural ones) have occurred simultaneously. 
Concerning the more direct effects of organized retail on 
different types of commerce, it is possible to verify that 
the major impact is felt on traditional retail and, in 
particular, on the food sector. In India, in the food sector, 
the most affected stores are precisely the smaller stores 
(small areas, few employees and low sales volume) and 
the isolated stores (stores that do not develop 
partnerships with other retailers).Concerning retailer's 
perceptions about problems in commerce, studies 
developed in India show that the most mentioned 
motives for crisis are, in the first place, related to 
political decisions. Retailers agree that their own 
competitive attitude and behaviour are among the 
causes for problems associated with commerce. 
However, in their opinion, these are not the major 
causes. In terms of the most important competitive 
factors of organized retailers, traditional retailers 
mention lower prices, schedules, products assortment 
and better adaptation to consumer shopping habits. 
Concerning the way they analyze themselves, they 
identify the attendance and the close relation with 
customers as their main advantages; in terms of their 
main weakness, they mention the small dimension.
Increase in Power of Organized Retail
Retailers can increase their power in several ways. They 
can invest efforts in developing their own store brands. 
The supermarket chain Food world has begun doing this 
in a limited way with food grains and pulses. Secondly 
they can invest in supply chain, buy directly from the 
sources and eliminate middlemen. Thirdly they can 
attempt to obtain volumes in buying by aggregating the 
requirements of various stores, and bargaining for better 
prices by placing large orders. Although this strategy 
suits chain stores, independent grocers may also get 

together by forming a cooperative or buying club in 
order to benefit from scale economies in purchasing. 
Retailers can also obtain several benefits from using 
information technology. They can monitor their stocks 
and sales using IT and thus manage their working 
capital more efficiently. They can also analyse data 
about customers and their buying habits and be in a 
position to develop marketing strategies and 
promotional offers to increase customer purchasing at 
the outlet. Coming to the Kirana Scenario; with the 
materialization of modern trade, the anxiety is building 
on neighbourhood kirana stores. But it's not the end of 
the world for them as they are swiftly acclimatizing 
themselves to the requirements of the new consumer. So 
they are making positive changes in their stores, buying 
swipe card machines, recruiting sales people to engage 
in long hours and providing home delivery even for 
small ticket items. The situation is cutthroat. Traditional 
(Kirana) stores need to advance to endure competition. 
Long-term survivors will need to implement diverse 
strategies to discriminate themselves from their 
organized competitors. The importance of kirana stores 
is emphasized in the fact that consumers need 
convenience in retail. The neighbourhood kirana store 
will forever maintain a favourable factor of 
convenience. Unlike a developed market where 
consumers travel some distance for shopping, Indian 
consumers have the kirana stores to service them on all 
days, all through the year. Kirana can concentrate on the 
following factors to compete in this scenario: 
1. Increasing credit for monthly purchases
2. Quick home or phone delivery of small ticket  item
3. Open shops in areas which are beyond the reach 
 of big retailers
4. Diversifying into sale of SIM cards and mobile 
phones. The biggest dent in the big retailers eating up 
the small Kiranas is the reach of kirana stores to the 
customer for his daily individual needs. Who would 
travel to a mall for a loaf of bread or a bar of soap?
CONCLUSION
The question to be deliberated upon now is whether we 
take this confrontation as a competition or a conflict? 
All those who expect big retailers like Wal-Mart to come 
in and devour small kirana shops should pause and 
think. Can Big Retail really do that? Just look at what the 
average kirana store offers the average Indian 
household. Firstly, it is just a stone's throw away. So 
anytime the family needs something, it is easy to just 
stroll over and get it, even if it is as paltry as a loaf of 
bread. Secondly, there is the trust about all the items 
being fresh and reasonably priced at the friendly 
neighbourhood kiranawalla. Thirdly, there is free home 
delivery, usually on a bicycle, for the regular monthly 
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supplies, colloquially called “ration”. And fourthly and 
most importantly, there is credit. Since the shopkeeper 
knows the families in the vicinity well enough, he can 
actually extend credit based only on the jottings made in 
a tiny pocket-sized plastic-covered notebook. A vast 
majority of middle class India still shops from one of the 
millions of tiny kirana stores for precisely these reasons. 
And there is no way Wal-Mart or even the local big 
retailers like Food world, Big Bazaar or Reliance can 
lure away a chunk of the middle class big enough to 
make the kirana store go out of business for at least 
another few decades.
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Start-up India is an initiative of the Government of 
India. The campaign was first announced by Indian 
Prime Minister, Narendra Modi during his 15 August 
2015 address from the Red Fort, in New Delhi. The 
action plan of this initiative is based on the three pillars- 
simplification and handholding, funding support and 
incentives, industry-academia partnership and 
incubation. 
India is the seventh-largest country by area and the 
second-most populous country with over 1210.2 million 
people. Large population implies a large potential 
market in India; however, it also leads to heavy 
employment pressure on Indian society. In recent years 
the self-employment awareness among the students are 
increasing and the students are trying not relying on 
parents or schools or waiting for opportunities. Instead, 
they tend to take initiative to search new chances for 
themselves for example Ayaan Chawla is founder and 
CEO of Asian Fox Development, Ritesh Agarwal is 
founder and CEO of OYO Rooms and just like this many 
young entrepreneurs in India. Our present government 
is also considering on this subject and for this, he 
launched start-up in India because government also 
aware about the unemployment that can be not filled by 
giving only government opportunities. This research 
aims to investigate the challenges of financing start-ups 
in India. The aim of this paper is to explore the main 
difficulties faced by start-ups in India, and discuss the 
financing resources of start-ups in India by using a 
literature-based analysis.
Keywords: Start-up, Simplification and Handholding, 
Industry-Academia Partnership and Incubation 
INTRODUCTION
A start-up company or start-up is an entrepreneurial 
venture which is generally a newly emerged, fast-
growing business which aims to meet a marketplace 
need by developing or offering an innovative product, 
process and services. A start-up is usually an 
organization such small business, partnership or 
company designed to rapid growth scalable business 
model. Often start-up companies deploy technologies 
such  as  In te rne t ,  e -commerce ,  computer,  
telecommunication or robotics. These companies are 
involved in designing and implementing of the 
innovative processes of the development, validation and 
research for target markets U.S. Small Business 
Administration describes as a business that is typically 
technology oriented and has high growth potential? here 
growth potential 'may means growth in revenue, number 
of employees, or both, or to the scaling up of a business 
to offer its goods or services to a wider or larger market. 
Paul Graham states that a start-up is a company designed 

Abstract
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to grow fast. Being newly founded does not in itself 
make a company a start-up. Nor is it necessary for a start-
up to work on technology, or take venture funding, or 
have some sort of exit. The only essential things are 
growth. Everything else we associate with the start-up 
follows from growth. Aswath Damodaran states that the 
values of start-up firm rest entirely on its future growth 
potential. His definition stresses on the stage of 
development rather than the structure of the company or 
its respective industry. Some other which is based on 
only purpose of government scheme is start-up means an 
entity incorporated or registered in India should not older 
than five years. The annual turnover does not exceeding 
INR 25crore in any preceding financial year. Working 
under the start-up should be as innovation, development, 
or commercialization of new products, processes or 
services driven by the technology or intellectual 
property.
Start-up Progress Phase
In addition to innovation process, from idea to value 
generating product and business model Start-up 
Company also require to build a sound and committed 
founding team and develop the both of these together 
into a real growing business and organization that 
capture the value being created. While there are many 
resources and self education tools available for product 
side, much less is available for understanding 
entrepreneurship, team funding and growing and 
organization challenges. Yet, if asked from the 
professional investors, they all would agree that team is 
the more important factor. Under the formation phase 
usually mission, vision and strategy are covered and 
basically raise questions like what, to whom, why and 
how. Another phase validation refers to feasibility of idea 
and then establishment and strength the business.

Launch

The event was inaugurated on 16 January 2016 by The 

Finance Minister of India Arun Jaitley. Among the 

attendees were CEOs, start-up founders and venture 

capitalists.

Government's role
The Ministry of Human Resource Development and the 
Department of Science and Technology have agreed to 
partner in an initiative to set up over 75 such start-up 
support hubs in the National Institutes of Technology 
(NITs), the Indian Institutes of Information Technology 
(IIITs), the Indian Institutes of Science Education and 
Research (IISERs) and National Institutes of 
Pharmaceutical Education and Research (NIPERs). 

The Reserve Bank of India said it will take steps to help 
improve the 'ease of doing businesses in the country and 
contribute to an ecosystem that is conducive for the 
growth of start-up businesses.
Investments
Softbank, which is headquartered in Japan, has invested 
US$2 billion into Indian start-ups. The Japanese firm 
has pledged to investment US$10 billion. Google 
declared to launch a start-up, based on the highest votes 
in which the top three start-ups will be allowed to join 
the next Google Launch pad Week, and the final winner 
could win an amount of US$100,000in Google cloud 

 
credits. Oracle on 12 February 2016 announced that it 
will establish nine incubation centres in Bengaluru, 
Chennai, Gurgaon, Hyderabad, Mumbai, Noida, Pune, 
Trivandrum and Vijayawada.
Start-up Ecosystem
A start-up ecosystem is formed by people, start-up in 
their various stages and various types of organizations in 
a location, interacting as a system to create a new start-
up company. These organizations can be further divided 
into categories: universities, funding organizations, 
service providers (like legal and financial services), 
research organizations and support organizations 
(incubators, accelerators, co-working spaces etc.) and 
large corporations. Different organizations generally 
focus on specific part of ecosystem functions or start-up 
at their specific development.
· Composition of the start-up ecosystem

· List of the organization or organized activities 
 with start-up activitie
· Start-up ecosystem management

· Start-up ecosystem studies
Composition of the Start-up Ecosystem
· Ideas, invention and researching

· Start-up at various stage

· Angel investors

· Start-up mentor

· Start-up advisors

· Entrepreneur

· Other entrepreneurial minded people

· The third people from the other organizations 
 with start-up activities
· Start team member
List of organizations or organized activities with the 
start-up activities:
· Universities

· Advisory and mentoring organizations

· Co- working spaces

· Service providers
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· Start-up competitors

· Investor networks

· Start-up incubators

· Venture capital companies

· Crowd funding portals

· Start-up accelerators

· Other funding providers (loan and grants etc.)

· Start-up blog and other business media

· Event organizers

· Other facilitators
Context of Indian Economy
The Economy of India is the seventh-largest in the world 
by nominal GDP and the third-largest by purchasing 
power parity (PPP). The country classified as newly 
industrialized country, one of the G-20 major economies, 
a member of BRICS and a developing economy with 
approximately 7% average growth rate for the last two 
decades. India's economy became the world's fastest 
growing major economy from the last quarter of 2014, 
replacing the People's Republic of china.

Indian Economy Data
 2011  2012  2013  2014  2015 
Population (million)  1210.57 1213.37 1223.58 1238.89 1254.019 
GDP per capita(USD billion)  1835.81 1831.78 1861.80 2048.52 2073.54 
Economic Growth rate (GDP annual 
variation in %) 
 

6.7 5.6 6.6 7.3 7.56 

Investment (annual variation in %) 
 

12.6 4.9 3.4 4.9 N/A 

Money (Annual variation in %) 
 

6.0 7.5 12.3 10.2 14.7 

Inflation rate(CPI annual variation in 
%, eop) 
 

9.0 10.5 8.2 5.3 4.8 

Inflation rate (CPI annual variation in 
%) 
 

8.5 10.2 10.0 5.9 4.9 

Inflation (PPI annual inflation in %) 
 

9.0 7.4 6.0 2.0 -2.5 

Trade Balance(USD billion)  -183.8 -189.5 -136.6 137.3 -118.5 
Stock Market (Annual variation in %) 
 

-10.5 8.2 18.9 24.9 -9.4 

Export(USD billion)  306 300 314 311 261 
Import (USD billion)  490 490 451 448 380 
 

Graduate Entrepreneurship in India
Large population reveals a large potential market in 
India. However, it also leads to huge employment 
pressure in India's society. According to statistics, there 
are approximately 700 universities and more than 35,000 
affiliated colleges enrolling more than 20 million 
students, Indian higher education is a large and complex 
system. The Framework of degree-granting institutions 
is awkward primarily due to "affiliation" and funding 
sources. More than 85% of students are enrolled in 
bachelor's degree programs with majority enrolling in 
three year B.A., B.Com. and B.Sc. degrees. One-sixth of 
a l l  I n d i a n  s t u d e n t s  a r e  e n r o l l e d  i n  
Engineering/Technology degrees. This result in an 
estimated 26.5 million students enrolled in Indian higher 

education in 2014-15 and 9 million graduates.
Unemployment Rate in India
According to Trading Economics global macro models 
and analysts expectations, by the end of September 25, 
2016 Unemployment Rate in India is expected to be 5.00 
percent. In the long-term, the India employment rate is 
projected to trend around 4.60 percent in 2020, 
according to our econometric models.
Forecasting   Actual Q3/16 Q4/16 Q1/17 Q2/17 2020 unit 
Employment 
Rate 
 

4.9 5.0 4.8 4.8 4.8 4.6 percent 

 The Ministry of Labour and Employment has reports 
that unemployment Rate in India decreased to 4.90 
percent in 2013 from 5.20 percent in 2012. 
Unemployment Rate in India averaged 7.32 percent 
from 1983 until 2013, reaching an all time high of 9.40 
percent in 2009 and a record low of 4.90 percent in 2013.

SIGNIFICANCE OF THE STUDY
In present, our country is going towards developed 
country but it has to face many problems. Seeing the 
present scenario, our prime minister has taken many 
steps one of them is start-up India'. Start-up India 
campaign is based on an action plan aim at promoting 
bank financing for start-up venture to boost 
entrepreneurship and encourage start-up with job 
creation. The campaign was first announced by the 
Prime Minister Narendra Modi in his 15 August, 2015 
address from the Red Fort. It is focus on to restrict the 
role of states in policy domain and to get rid of license 
raj. Start-up was opened less than five years ago and has 
annual turnover less than 25 crore. The Start-up India 
initiative is also aimed at promoting entrepreneurship 
among SCs/STs, women communities. So by this study 
we want to focus on the point that creates the barrier for 
Indian start-up financing problems. This can encourage 
the graduate's entrepreneurship and support to start-up.
OBJECTIVE OF STUDY
Intention of this paper to explore the major difficulties is 
faced by start-up in India and identifying the resources 
for start-up in India.
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Sl.
No. Source Outcomes of Study

Ashish mittal, nov

25, 2014,  et rise

1. Having a brilliant idea is different from making that idea a 

business success. For a start-up, it is very important to have 

mentors who have been through a similar process of 

starting or have business experience.

Uruba Andaleeb

and Dr. S.D Singh, 

International

Review of  Business

and Finance ISSN

0976-5891 Volume

8, Number 1 

(2016), pp. 1-4

2. An alert and insightful mind is necessary while making 

decisions relating start-up activities to reduce any risk of 

failure.Although challenges are a part of every start-up, 

the determination to overcome these challenges even in 

times of distress and doom is what makes a successful 

start-up. Start-ups that succeed are the ones that are 

always in search of business opportunities, they are 

diligent in grabbing and exploiting them besides finding 

innovative ways to tackle the challenges that are faced by 

all Start-ups & learn from their own mistakes and stay 

focused on their vision.

3. Dr. Gopaldas

Pawan Kumar,

Indian Start-ups- 

Issues, Challenges

And Opportunitie

The current economic scenario in India is on expansion 

mode. The Indian government is increasingly showing 

greater enthusiasm to increase the GDP rate of growth 

from grass root levels with introduction of liberal policies 

and initiatives for entrepreneurs like 'Make in India', 

'Start-up India', MUDRA etc. 'Make in India' is great 

opportunity for the Indian start-ups. With government 

going full hog on developing entrepreneurs, it could  

arrest brain drain and provide an environment to improve  

availability of local talent for hiring by start-up firms. 

Small contributions from a number of entrepreneurs 

would have cascading effect on the economy and 

employment generation which would complement 

medium and large industries efforts catapulting India into 

a fast growing economy. The start-up arena has lot of 

challenges ranging from finance to human resources  and 

from launch to sustaining the growth with tenacity.

RESEARCH METHODOLOGY
This study is based on secondary data that was mainly 
collected from Report of Government of India, and 
Reports on trend and progress Start-up India, 
Newspapers, Research Articles, Research Journals, E-
Journals, Books and Magazines. Various websites were 
also used like RBI, Ministry of Finance, and Government 
of India (GoI). The period under consideration for the 
study is seven years from 20142018. 
THE MAIN FINANCING RESOURCES OF 
START-UP IN INDIA
Venture capital
Venture capital means providing seed, start-up, first stage 
financing, funding for expansion of companies not 
having access to public securities. In other words, 
venture capital is the capital that is invested in a business 
with the substantial element of risk relating to future 
creation of profit or cash inflows. Basically it is form of 
risk capital that is invested as a shares rather than a loan 
and investor required the higher rate of returns to 
compensate for his risk. According to SEBI regulation 
venture capital fund means a fund established in the form 
of a company or trust, which raises money through loans, 
donations, issue of securities or units and makes or 
proposes, to make investments in accordance with these 
regulations. The funds so collected are available for 

investment in potentially highly profitable enterprises at 
high risk of loss. In India venture capital fund can be 
categorized into the following group:
1. Promoted by Central Government controlled 

  development finance institutions such as 
  Technology Development and Information 
  Company of India Limited (TDICI), by ICICI, 
Risk  capital and Technology Finance 
Corporation   Limited (RCTFC), 
Industrial Financial Corporation  o f  I n d i a  
(IFCI), Risk capital Fund by IDBI and  SIDBI 
Venture Capital Limited.

2. Venture capital funds promoted by the state  
 government controlled finance institutions such as 
 Andhra Pradesh State Finance corporations  
 (APSFC), Andhra Pradesh Venture Capital Limited 
 (APVCL), Gujarat Venture Finance Company 
 Limited (GVCFL), Gujarat Industrial Investment 
 Corporations (GIIC) etc.

3. Venture capital funds promoted by Public Sector
 banks such as canfina by Canara Bank and SBI-Cap
 by State Bank of India.
4. Venture capital funds promoted by the foreign banks
 or private sector companies and financial such as
 Indus Venture Fund, Grindlay's India Development 

Fund and Credit Capital Venture Fund, Infinity 
Venture Limited Fund, IL&FS Trust Company 
Limited (ITCL).

Major Problems of Indian Venture Capital
In present era, due to the emerging scenario of global 
competitiveness, industrial sectors are under pressure to 
improve the quality level and minimization of cost of 
products by making use of latest technological skill. To 
ensure the sufficient financing along with hi-tech 
resources to produce an innovative product that causes 
succeed and grow in present market condition. But our 
country lacks on both fronts. 
In India, venture capital is in beginning stage. Necessary 
capital can be obtained from the venture capital firms. 
Since the innovative project involves a higher risk. The 
various problems can be outlined as follows:
· Requirement of an experienced management team.

· Longer payback period

· Uncertainty regarding the success of the tin market

· Requirement of an above average rate of return on 
investment

· Questions regarding the infrastructure details of 
production like plant location, accessibility, relation 
with the suppliers and creditors, transportation 
facilities and labour availability

· The size of the market.

· Major competitors and their market share.
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· The category of potential customer and hence the 
packaging and pricing details of the product.

· Skill and training required and cost of training

· Financial considerations like return on capital 
employed, cost of the project, internal rate of return, 
total required funds, ratio of owner investment, 
borrowed capital mortgage loan etc.

Major financing difficulties of small and medium 
enterprises in India
1. The small and medium-sized enterprise property 

right is not clear, which hinder the corporate  
financing.

2. The small and medium sized enterprise has weak and 
low credit performance. Typically small and 
medium sized enterprise credit rating is not high in 
India. Data shows that, in India, more than half of 
small and medium sized enterprise having poor 
management and some undesirable phenomenon 
generally exists such as -off balance - sheet business 
and -check by cash. Banks are not able to get the real 
situation of the corporate finance, which affects the 
bank loans and decision making. A case in point is 
that some small and medium enterprises have tax 
evasion, which resulting in the loss of credit funds, 
and further damage to the credit level.

3. In case of sole proprietorship firms, majority of 
respondents (41.82 %) face the problem as banker's 
non co-operative attitude to this sector and 10.91 % 
of firms experienced delay in payment while 
sanctioning the loan. Other problems such as too 
much paper work and insisted by bank to give  
collateral security, high interest rate etc.

4. In terms of guarantee, many guarantee agencies 
adopt membership system, where small and 
medium sized enterprises need to pay some deposit 
to become the member. However, the warranty 
procedures are quite slow, and guarantee fee, 
valuation fee, asset registration fee are very high, 
which increase the financial burden and lead to 
inability to get guarantee for small and medium sized 
enterprises (Wang, 2004).

5. If the enterprise intent to apply for property  
mortgage, they generally need to process the multi-
channel procedures, including property evaluation, 
registration, insurance and notary procedures. This 
required small and medium enterprises to manage 
with many departments, provide a great amount of 
materials, which is time-consuming. In addition, the 
cost of mortgages and evaluation is high while the 
mortgage rates of bank to enterprise are low, that 
makes the amount of loans put in by small and 
medium sized enterprises through mortgage are 
small.

6. The pace of develop of capital market and private 
financial market is very slow. At present, the main 
source of funds is its own accumulation. Since the 
formal financial system unable to meet the 
financing  needs of small and medium-sized 
enterprises, some of them turn to private lending 
market financing,  a n d  b e c o m e  t h e  m a i n  
participants in the private  lending market .There 
is discrimination for small  and medium sized 
enterprises the scale of loan  accounts for small and 
medium-sized enterprise  only is about 8% of the 
total amount of bank credit.  National township, 
private, -three-capital enterprises short-term loans 
accounted for only  3.97% of the total. This 
suggests that the financial  institution is very 
demanding for small and medium - sized 
enterprises.

FINDING AND DISCUSSION
People have some ideas starting any business but it is not 
easy to implement this idea in the successful business. 
And it can be not said to impossible to stand and running 
a new business but it take time, effort and energy. When 
new a business is started is termed as start-up. Funding is 
major concern for start-up and small business. When the 
economy is tanked, it made harder to convince investors 
and banks alike to part with cash that indispensible for 
business survive, profit and growth of business .today 
credit is not liberal and it is not clear precisely when it 
will become much readily available. There is growing 
trend of smaller pioneer investment in the early stage of 
start-up. Focusing the challenges of raising funds, major 
leaps in technology have led to investor to raise the bar 
in the term of how much legwork entrepreneurs are 
expected to do before pitching their business.
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